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Welcome Sherpas!

First, I want to congratulate you on making the commitment and 
having the faith in yourself to make a huge life change and pursue a 
rewarding career as a copywriter. I ’m so proud of you!

This Authentic Copy Accelerator program is a big deal.

You see, what I’m about to guide you through over the next 12 weeks has the potential 
to completely transform your life and finances.

The training and coaching I ’m going to provide you are going to pave the way for you to 
develop a skill set that you’re going to be able to leverage immediately. And as you take 
what you learn in this experience, and as you fine-tune your own process, your results 
are only going to get more dramatic.

Here’s just a little of what you can expect over the next 12 weeks:

• You’ll receive the best copywriting training money can buy

• You’ll be coached by someone who truly cares about your wellbeing and success

• You’ll be pushed to take regular, focused action

• You’ll be supported by others who have like-minded goals

• And you’ll be poised to start charging premium prices for your copywriting services
as a Certified Funnel Copywriter!

I also wanted to take this opportunity to thank you for putting your trust in me to lead 
you in this process. It means the world to me that you are here, and I look forward to 
our time together as we work towards your certification.

Within the pages of this workbook are several resources to help you get started, 
including an itinerary for the next 12 weeks, a checklist to help make sure you’re 
prepared for this journey, and some corresponding week #1 homework.

Thank you, Sherpa! Now lets have some fun!

Tina Lorenz

©Copyright Tina Lorenz 2019
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In an effort to make sure you are set up for success, I want to provide you with as clear of an 
itinerary for the next 12 weeks as I can as well as provide you with the intended schedule for each 
week. Since you are the first group to go through this program with me, there may need to be a few 
adjustments here and there as we optimize the program.

WEEKLY SCHEDULE
• MONDAYS:
• MONDAYS:
• WEDNESDAYS:

Due date for previous week’s assignment

Group training call will be posted in Facebook Group by 10am EST 
Live Q&A at 12pm EST

Each live training will be held via a Zoom conference webinar. If you have never used Zoom 
before, you will need to either download it onto your computer or download the Zoom App on 
your mobile device. 

Once you have Zoom installed, here is the link you will use to access Zoom for each live call: 
https://tinalorenz.com/accelerator

Week #1 Welcome & Copywriting Goals & Mindset

Week #2 Attract leads and prospects with the OPT-IN

Week #3 Nurture and Sell with EMAIL

Week #4 IMPLEMENTATION WEEK

Week #5 Writing an effective SALES LETTER

YOUR ACCELERATOR Itinerary!

©Copyright Tina Lorenz 2019

https://zoom.us/
https://tinalorenz.com/accelerator
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YOUR ACCELERATOR Itinerary!

©Copyright Tina Lorenz 2019

Continued...

Week #6 Crafting a winning WEBINAR 

Week #7
Maximizing the sale with UPSELLS, 
DOWNSELLS & OTOs

Week #8 IMPLEMENTATION WEEK

Week #9 Writing VIDEO SCRIPTS that compel

Week #10                                        Strategies to ACQUIRE CLIENTS

Week #11                                              KEEP CLIENTS coming back!

Week #12                                      IMPLEMENTATION WEEK

Certification Week
                              When all your assignments have been 

completed, you’ll be eligible to take the 
certification test!
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HOW TO GET feedback

This is going to be a very interactive 12 week experience, and I want to make sure that 
you understand exactly how and when you can receive and expect feedback on the course 
material.

WEEKLY Q&A CALLS
Each Wednesday of the program, including on Implementation Weeks, I’ll be hosting 
a live Q&A call that will be recorded. You’ll be able to ask me questions during the 
call, and for those of you who cannot attend live, you’re invited to submit your 
questions to me ahead of time so that I can address them. 

Replays of the Q&A calls will be posted in the Facebook Group.

AUTHENTIC COPY ACCELERATOR - FACEBOOK GROUP
Our private Facebook Group is where a majority of our day-to-day conversations are 
going to take place. This is where you’ll f ind all program replays, and this is the best 
place to find me for questions and feedback.

But more importantly, this group is where conversations between members of the 
program will take place! 

Make no mistake, I fully expect that you each will learn as much from each other as 
you will from me, so I wanted to create this safe space for us all to collaborate in.

When you have a question or want feedback on a piece of writing, I encourage you to 
first post it in the group for a collective response before sending me your questions 
privately. 

The reason why I ask you to post your questions first in the group is because:
• You’ll likely receive the quickest response this way

• You’ll get additional insight from others, not just my own

• You’ll be contributing to the group learning environment, which is a core of this
program

OUR PRIVATE 1:1 SLACK CHANNEL
Rather than communicate back-and-forth via email when we need to message each
other privately, you will be invited to join me on my Slack Channel. I will be sending
you an invite to Slack to your email, but once you accept that invite, Slack is going to
be where you ask me direct questions, submit your homework for my review, receive
my video reviews of your work (I ’ll work to get these back to you as quickly as possible),
and where I ’ll also share supplemental course materials like the weekly workbook.

If you have never used slack, click here for a quick tutorial. It ’s pretty fun to use once you
get used to it, and it is going to be a great tool for you to learn as you start working with
clients and need an efficient way to communicate!

©Copyright Tina Lorenz 2019
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https://www.facebook.com/groups/authenticcopyaccelerator/
https://www.youtube.com/watch?v=dJmdHowChWk
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PREPARATION Checklist

READ DOTCOM SECRETS & EXPERT SECRETS
This was the assignment I gave everyone in preparation for this program. Both 
books are critical to understanding the flow of how sales and marketing work 
online, and provide the foundational pieces for your copywriting education. If you 
haven’t already grabbed these books, you can do so by clicking the links below.

• DOTCOM SECRETS
• EXPERT SECRETS

REVIEW YOUR SCHEDULE
The time is now to start preparing for the next 12 weeks. Think about ways to 
simplify your schedule so that you build in enough time each week to:

• Attend the live trainings and/or watch the replays

• Participate in the weekly Q&A calls

• Complete each week’s assignment so that you can submit your work and
maximize the opportunity given to you to receive feedback

You may find that you will want to do things like schedule (or reschedule) any 
appointments now or make arrangements early for any planned get aways or 
trips. I f ind the more I have a complete understanding of my schedule, the more I 
am able to anticipate the time required to get the work done on big projects.

GET ORGANIZED
What can you do now that will set you up to be more organized for the next 12 
weeks? You may want to do some meal planning (or subscribe to a meal planning 
service), schedule a house cleaner so you don’t have to think about it, or just 
simply get your workspace set up with a new writing pad, new pens, and a candle 
for when inspiration hits!

SET UP GOOD DAILY ROUTINES
If you’re anything like me, then you know that having a good routine in place is 
one of the big keys to having a successful day. Before we embark on this journey 
together, now is a great time to audit your current routine and find ways to 
improve it. Perhaps it ’s setting the alarm 30 minutes earlier each day, adding in a 
meditation, or building in an afternoon walk.

INTRODUCE YOURSELF TO THE GROUP FOR ACCOUNTABILITY!
You are in a small, but mighty group of accelerated sherpas who are working 
toward certification together. It ’s going to be important that you all know each 
other and lean on each other for support, feedback, and encouragement. If you 
haven’t yet introduced yourself to the group, go into the Facebook Group now and 
say hi.

©Copyright Tina Lorenz 2019

https://dotcomsecrets.com/go?cf_affiliate_id=562572&affiliate_id=562572
https://expertsecrets.com/?cf_affiliate_id=562572&affiliate_id=562572
https://www.facebook.com/groups/authenticcopyaccelerator/
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WEEK #1 Homework

I want to make sure we hit the ground running this week, so I have some initial 
homework for you to complete. 

None of the homework I am assigning you this week you need to “turn in”, but I do want 
your commitment to do the work. Each one of the assignments this week are critical to 
your overall success in this program.

Complete the Goal & Vision Exercises in this Workbook

On the following pages are several exercises related to understanding your motivations 
(i.e. knowing your WHY) and establishing your goals (i.e. what you want to achieve as a 
result of going through this program). 

Take some time this week to sit with these exercises and go through them. I encourage 
you to find a quiet part of the day (I love the mornings for this) that are free of 
distractions. 

Allow your intuition to speak and let your heart guide you!

Pick Your Avatar

As you go through this program, you will be writing copy for ONE avatar. You will either 
choose yourself and your copywriting business, Carmen (a heart-centered life coach), or 
Rudy (a digital product seller).

Carmen and Rudy’s personas are detailed on the next page. They represent two 
different, yet relatively common personas of online business owners who tend to need 
copy written.

WHO DO YOU CHOOSE TO WRITE FOR?

©Copyright Tina Lorenz 2019

I AM MY 
AVATAR

CARMEN RUDY
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CHOOSE YOUR Avatar!

For each assignment in Authentic Copy Accelerator you will be writing copy for various aspects 
of a sales funnel - be that a sales letter, an email sequence, or for a webinar.

To get the most out of the program, it is important that you choose your avatar - and stick with 
it - for the duration of the program. This is so you have a complete copywriting package done 
at the end of 12 weeks. 

If you choose yourself as your avatar, you will be able to take the copy you write and 
implement it into your business as a way to start generating client interest.

And if you choose either of the personas outlined below, you’ll set yourself up to be able to 
start working with similar business owners who want to see examples of your great work.

©Copyright Tina Lorenz 2019

Carmen

Carmen is a “heart-centered” life coach who works with women over 50 whose children

are all grown and who recently got a divorce and who are looking to f ind a meaningful

career to sink their teeth into. Her clients love her sense of humor and happy-go-lucky 

demeanor, but she is best known for being relentless when it comes to helping her clients

and students see the change they wish to see in their life.

Carmen has a small, but mighty loyal following online and she primarily makes money

from a few of the online courses she has created - in addition to 1:1 coaching. 

HERE ARE CARMEN’S COURSES AND COACHING PACKAGES:

• Navigating Your Divorce (How to Maintain Friendship and Keep Your Sanity): $297

• Life After Marriage (Finding Your Purpose After a Life of Family Service): $497

• Fulfilling Your Legacy (Building a Life Long Career): $997

• 1:1 Three Month Legacy Building Mentorship: $2997

She is working to expand her influence via a recently launched podcast (broadcast weekly)

and is looking to start hosting offline retreats and events at luxury resorts for her high-

ticket coaching clients.

• Podcast Name: Madam Legacy Podcast

• Email List Size 1500

• First Retreat Scheduled: Savannah, Georgia November 12 -15, 2019

• Retreat Price: $3500 pp

• Retreat Capacity: 15



09

CHOOSE YOUR Avatar!

©Copyright Tina Lorenz 2019

Rudy

Rudy is an experienced online marketer in the “Make Money Online” niche. He has a longtrack record of creating courses and offers that help beginners make their f irst dollaronline as an affiliate marketer, course creator, or website owner (i.e. blogger).
Because Rudy incorporates his wife Sue into his marketing narrative, he tends to attract couples who are looking to escape corporate life and “retire” early. His audience is mostly blue collar with not a lot of tech experience, but who have a lot of desire to make a changein life.

One of Rudy’s main goals is to not mislead his audience. He wants to inspire those who want to follow in his footsteps of success, but he is careful not to make online marketing atoo-good-to-be-true opportunity.

Because of his experience, Rudy is savvy at generating traffic to the offers he creates; he is looking for a copywriter that is equally as savvy when it comes to creating compelling copyand being persuasive.

HERE ARE RUDY’S PRODUCTS & COURSES:

• Online Business 101 Ebook (How to Get Started Online): $47• $1000/mo Side Hustle as an Affiliate Marketer Course: $247• Monetize Your Secret Sauce (How to Create a Authority Online Course): $997• The Club (Monthly Membership Training Program): $47/mo
Rudy is super focused on automation and making all his of ferings “evergreen” - meaninghe wants to be as hands-off as possible. While he does manage and grow a thriving Facebook Group, it is critical that his ads generate leads and that his automationsequences convert those leads into customers.

• Facebook Group Name: Online Marketing Hub
• Email List Size 5000
• Facebook Group Size: 800
• Membership Goal: 500 members per month
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SEVEN LEVELS deep!
This exercise is called SEVEN LEVELS DEEP, and it will help you uncover your true WHY.

Why is this important? Understanding your true WHY will help motivate you when things 
get tough, it will help you accomplish your big bold goals, and it will help you live a more 
purposeful life.

I recommend taking no less than 30 minutes to reflect on these questions and do the exercise. 
As a bonus for accountability, I encourage you to print out this page, handwrite your answers, 
and post an image of it within our Facebook Group!

©Copyright Tina Lorenz 2019

This exercise will help you discover what drives you to take action!

#1 - WHAT DO YOU WANT TO DO?

#2 - WHY IS THAT IMPORTANT TO YOU?

#3 - WHY IS THAT IMPORTANT TO YOU?

#4 - WHY IS THAT IMPORTANT TO YOU?

#5 - WHY IS THAT IMPORTANT TO YOU?

#6 - WHY IS THAT IMPORTANT TO YOU?

#7 - WHY IS THAT IMPORTANT TO YOU?
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WRITE OUT your vision!

Let’s have some fun, Accelerated Sherpa! In the space below (or in your own journal), I 
want you to imagine it is six months from now and describe what your life is like.

Six months is a very short time, but you have the capacity to create and implement BIG 
THINGS between now and then if you set the clear intention and work towards it. 

The first step is putting your vision down in writing. Be detailed, be descriptive, and 
write out what you’d like to have, feel, and be doing - in all areas of your life!

By six months from today, you will have completed this Authentic Copy Accelerator 
program, will have hopefully obtained your certification as well as have begun writing 
copy for clients. 

What’s possible for you once you have achieved these three things? I want to know!

©Copyright Tina Lorenz 2019
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GLOSSARY of terms

Below is a glossary of common copywriting terms I want you to be familiar with. We’ll also 
be discussing concepts used in the two books I recommend you read as a prerequisite to this 
program, DotCom Secrets and Expert Secrets. Take a look at the table of contents of each of 
those two books and familiarize yourself with the terms mentioned there.

And when in doubt about a term you’re not familiar with, ask your fellow Sherpa Accelerators 
in our Facebook Group!

©Copyright Tina Lorenz 2019

ABOVE THE FOLD: On websites, this is 
the area of a website that visitors can see 
without having to scroll down. Because of 
the increased attention this area gets, you 
want to use it for copy and design that gets 
your customer’s attention.

AUTO RESPONDER: Where tools like 
Gmail are used to send and receive email 
communication, Email Service Providers 
like ConvertKit are used to send automated 
emails. Auto Responder emails refers to a 
sequence of pre-programmed emails sent 
to people upon opt-in or purchase. These 
emails are usually created in a sequence 
(i.e. 7) and are intended to nurture the 
eventual purchase.

BENEFITS: The benefits of an offer is what 
the customer is actually buying. Benefits 
are the results people want like more 
money or better health.

BONUS: Bonuses are used to enhance the 
value to the original offer. Increasing the 
overall value by giving away bonuses can 
help persuade potential buyers to take 
action. Bonuses can by physical products, 
info products, or even services. 

CALL TO ACTION: Each piece of copy 
should include a Call-to-Action (CTA) where 
you tell the reader what you’d like them to 
do - like “buy now” or “click here”. 

CLICK THROUGH RATE (CTR): This 
corresponds to email marketing and to the 
rate at which the readers click your CTA. 
This is data that will help you and your 
clients understand the effectiveness of 
your copy.

CONVERSION: This is another data point in 
your copywriting and it corresponds to the 
goal your copywriting is working towards - 
be that a sale, an opt-in, or even a share. 

COPY: Copy refers to any piece of 
copywriting.

CUSTOMER PERSONA: This is a generated 
profile of an individual within your 
target market. It outlines their interests, 
problems, emotional triggers and is an 
integral part of writing copy - so you can 
connect with your ideal customer.

DIRECT RESPONSE COPYWRITING: Direct 
Response Copywriting is the industry that 
we are in. It refers to marketing messages 
that are intended to get a customer to 
take immediate action - be that make 
a purchase from a sales page or opt-in 
from a landing page. This is in contrast to 
traditional advertising (i.e. from a billboard 
or magazine) that is mostly geared towards 
generating awareness.

https://dotcomsecrets.com/go?cf_affiliate_id=562572&affiliate_id=562572
https://expertsecrets.com/?cf_affiliate_id=562572&affiliate_id=562572
https://www.facebook.com/groups/authenticcopyaccelerator/
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GLOSSARY of terms

©Copyright Tina Lorenz 2019

DOWNSELL: When a customer is on a 
sales page and makes an attempt to 
leave and/or declines the offer to buy, 
some marketers will make a downsell 
offer. A downsell could be something like 
a payment plan option or a modified, 
lesser offer at a lower price with more risk 
reversal.

EVERGREEN: Whereas a “launch” refers 
to offering a product or service within a 
specific date range, when a product or 
service is offered “evergreen”, it is offered 
on an ongoing basis.

FEATURES: Not to be confused with 
benefits of an offer (i.e. the results people 
are buying), features relates to WHAT 
people are buying.

SALES FUNNEL: A sales funnel is a series 
of steps designed to guide visitors towards 
a buying decision. The steps are composed 
of marketing assets that do the work of 
selling, like landing pages and emails.

GUARANTEE: Used to generate peace 
of mind and make your customers feel 
comfortable buying, a guarantee is integral 
to creating successful offers. Depending on 
what is more important to the customer, 
you may want to build in money back 
guarantees or satisfaction guarantees.

HEADLINE: The headline is the leading, 
most prominent piece of copy of any given 
message.

HOOKS: Hooks are what you use to grab 
people’s attention and get them interested 
in reading your copy. These could be stats, 
quotes, or statements that get people to 
stop in their tracks.

KEYWORDS: Keywords are ideas and topics 
that define what your content is about. In 
terms of SEO (Search Engine Optimization), 
they ’re the words and phrases that 
searchers enter into search engines, also 
called “search queries.” 

LANDING PAGE: A landing page is a single 
web page with a single purpose - generally 
to collect an opt-in. It ’s important on 
landing pages to keep the focus singular 
and to limit distractions (i.e. remove any 
and all links to anything but the CTA).

OFFER: The offer is the purpose of your 
copywriting effort. Everything that is 
written and included in your copywriting is 
there to support the offer and increase the 
chance of your ideal customer accepting 
the offer.

OPEN RATE: This is the number of people 
who open your email compared to the 
total number of people who were sent the 
email.

OPT-IN: Marketers grow their emails lists 
by creating opt-in offers where they give 
something away of value in exchange for 
a prospects contact information. These 
could be free reports, free consultations, 
or even things like discount codes.

ORDER BUMP: An order bump is 
an optional feature built into some 
online order processing services (like 
Clickfunnels) where you can make a 
secondary offer to a buyer right when they 
are inputing their credit card information. 
These are effective at increasing the 
average order value.
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GLOSSARY of terms
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POSTSCRIPT OR P.S: The post script is 
often used at the end of an email, sales 
page or sales letter. The reason it is used 
is because it is a method of catching the 
reader’s attention and highlighting a 
specific point. If your reader scrolls all the 
way to the end of your promotion just to 
find out the price, the P.S can be a trigger 
to highlight a benefit that may then make 
them dive into the body copy and read 
more about the product.

RISK REVERSAL: Risk Reversal is related 
to the guarantee, but where a guarantee 
often correlates to a refund if someone is 
unsatisfied, risk reversal more relates to 
additional bonuses and/or features of an 
offer that instills confidence in the buyer. 

SALES PAGE: A sales page is a landing page 
geared towards generating a sale. It often 
is much more detailed than a landing page 
and includes all the information necessary 
to help a prospect make a buying decision.

SCARCITY: Scarcity is used in copywriting 
to develop a sense of urgency. Scarcity can 
come in many shapes and sizes including 
limited number of offers available and/or 
available for a limited amount of time. 

SUBHEADS: Subheadings are used to 
break up your body copy. They are a larger 
font size to the body copy and should be 
written in a way that encourages your 
prospects to keep reading. Subheadings 
make long pieces of copy more readable 
and also help convey the overall message 
to those who may be more prone to 
skimming.

SWIPE FILE: This refers to a library (in the 
form of a document or folder) where you 
save examples of copy you find useful/
helpful - either copy you write, or copy you 

come across. Swipe.co is a great resource 
to use, but you can also begin to save your 
swipe files in Google Drive or on your 
computer. 

TAGLINE: A tagline is a short phrase that 
sums up a product, brand or service. 
Strong taglines can be as simple as 
explaining WHAT you do and WHO it is for 
(i.e. web design for chiropractors)

TESTIMONIALS: An important part of 
copywriting is highlighting the words and 
endorsements of others within the copy 
of an offer. You do this with testimonials 
- short video clips or messages from
a previous customer with a positive
experience to share.

UPSELL: After a customer makes a 
purchase, an upsell is when you direct the 
buyer upon sale completion to a secondary 
landing page with a related, yet different 
offer in the attempt to offer more value 
and increase the average order size. 

URGENCY: Urgency is an important 
aspect of copywriting. It ’s being able to 
effectively communicate the importance 
of taking immediate action rather than 
waiting - as this is the best way to ensure 
high conversion rates and customer 
satisfaction. In addition to writing with 
urgency, tools like countdown timers are 
also helpful.

USP – UNIQUE SELLING PROPOSITION: 
Your unique selling proposition is what 
sets you apart. It ’s what makes you 
different and is a reason customers want to 
go to you rather than a competitor.
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