
71

Your Roadmap to Success!

SOLUTIONS

WHY

CALL TO 
ACTION

LINKS

Here’s an easy to use road map to stop you getting lost while writing your first bios. It can be 
used to help you write your own bio, or one for a client. If you follow the path, you’ll be well 
on your way, but it must also be personal and unique every time, not mechanical.

HEADLINE
The Headline should grab the reader’s attention, telling them what you can do 
(remember keywords are important here), and can end with a hook that makes 
the bio stand out [WHAT YOU/YOUR CLIENT DOES] / [HEADLINE HOOK].

SUMMARY

In the summary section, the “Hook” is what you used to intrigue 
and capture the interest of the reader, it makes them want to 
know more. Place your [BIO HOOK] at the beginning of the 
summary.

STORY

Next, write a story that introduces you to the reader and tells them how 
you came to do what you do. Talk to one person, not a crowd, and make it 
interesting. Use language that provokes feelings, and conjures images in the 
mind when writing your [PERSONAL STORY].

Now tell the reader how you can be of use to them what 
[PROBLEMS YOU/YOUR CLIENT CAN SOLVE] that will make their 
life easier or better.

Tell the reader [WHY SOMEONE SHOULD HIRE YOU] , what 
makes you the best choice for the job?

Add links to your [SOCIAL MEDIA LINKS] [EMAIL ADDRESS] 
[WEBSITE].

Create a [CALL TO ACTION] so the reader takes 
the next step.

Follow this up with a bullet point or numbered [LIST OF STRENGTHS & 
ABILITIES] to show the reader what you are capable of.STRENGTHS

Give examples of what you’ve done for others or direct the reader to links that 
demonstrate your [PROOF OF WORK].PROOF
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