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Now that you’ve created your account, you’re ready to write your bio in the profile 
summary area.

LinkedIn is geared exclusively to professional business people. It ’s the ideal platform to 
showcase your talents, particularly as you’re aiming your services at LinkedIn users.

LinkedIn members will be able to find you based on a search specific to your skills or 
industry, or by entering your name in the search area. This is why selecting the right 
keywords throughout your profile is so important.

Doing this makes you easy to find.

WHAT IS THE PURPOSE OF A LINKEDIN PROFILE SUMMARY?

A profile summary is meant to convey the following things:

• Who you are – Your name and business details
• What you can do – Your talents, in this case writing LinkedIn profile

summaries
• Your background – Any relevant experience you have
• Basic personal information

Writing Your Own LinkedIn 
Profile Summary
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To make your profile summary really stand out, you can add a few additional 
elements. Here are some more Bio Builder Secrets:

◊ How you can help the reader

◊ Why they should use your services

◊ The results you’ll get them if they do

◊ Links to your website, social media, portfolio, and other strong examples of your
work

Remember, your LinkedIn profile and profile summary are a marketing tool. They need 
to describe your skills and the services you provide.

 9 You should showcase what YOU can do for OTHERS 

 9 Your profile summary shouldn’t read like a resume

Here are some basic key points to remember when writing your profile summary:

 @ Keep the paragraphs short and easy to read

 @ Use your keywords and phrases naturally whenever appropriate

 @ Ensure spelling and grammar are correct

 @ Write in the first person

 @ Don’t allow your summary to be too long – it is a SUMMARY!

 @ Make sure what you are offering is clear

 @ Use bullet points to make reading easier

A NOTE ABOUT BULLET POINT LISTS: you can choose to turn a list into a bullet point list 
by selecting the bullet point icon on your word processor program, or you can add them 
manually.

There are generally several options for how your bullet points can look. If you want your 
list to stand out, you can choose a different icon instead of just a plain dot. You could 
use * or > if adding manually, or one of the options built into word processing programs, 
which also include arrows, check marks, and more.

Writing Your Own LinkedIn 
Profile Summary
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What to leave out of your profile summary, detailed information about:

 ² Work experience
 ² Education
 ² Qualifications
 ² Your life history

LinkedIn allows you to build a resume as part of your profile; it is, therefore, 
unnecessary to include it again in your profile summary. If there are elements within 
your experience you feel are important, touch on them in your summary, but don’t go 
into great detail.

STEP 1: Hooks

To generate curiosity and encourage the reader to find out more, you can use hooks. 
These are simple, impactful statements you can use to start your summary.

The idea is to write an intriguing or simply irresistible first line that “hooks” the reader 
and makes them want to read more.

What ’s important here is ensuring the rest of your summary links back to your hook. A 
hook has to be there for a reason and not just to gain attention.

Ensure your hook is a statement rather than a question.
Examples of great hooks for our purpose could be:

• I can get YOU noticed
• I ’m not your average copywriter
• Heck YES! I need me some of THAT!

A hook stands alone as a single, concise sentence at the beginning of your summary.

Don’t add any more words directly after your hook, as this will detract from its power. 
Instead, start the following sentence as a new paragraph.

Hooks are not an essential part of a profile summary; they are just one method you can 
use to gain attention and encourage the viewer to read further.

Writing Your Own LinkedIn 
Profile Summary
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Think of some hooks you could use on your profile summary and write them down.

Exercise 1
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STEP 2: Tell a Story with Emotion 

After the hook, another way to maintain your reader’s interest is to tell them a story.
We love being attracted, captivated, and romanced. A profile summary has the power to 
do these things, too, just like a good book.

Effective storytelling should elicit an emotional response, a connection with the reader. 
The stronger the connections you make, the more the reader becomes engaged.

Below you will f ind some examples of real LinkedIn profile summaries with a strong 
story base. For the purpose of our training, I have also devised a fictitious character, 
Louise Lloyd, whose profile we have been building.

I ’ve changed the names of the real LinkedIn users to protect their privacy and ask that 
you respect their creativity by not plagiarizing them, but simply use them for ideas.

Writing Your Own LinkedIn 
Profile Summary

My official titles are job search strategist, 

recruiter, career coach and certif ied 
professional resume writer. But, as is the case 

with most business owners, I wear many hats.

I ’m an author, an educator, an entrepreneur 

and a cheerleader (which makes me happy 

because my teenage volleyball career 

prevented me from ever actually trying out for 

the squad).

I also believe down to my core that fortune 

favors the bold, that it ’s better to ask for 

forgiveness than permission, and that -- 

done well -- personal branding can take you 

enormously far in your career and life. In fact, 

a big part of my job is teaching people how 

to communicate their brands in memorable, 

engaging and high personality ways, so that 

they will attract the right audiences and move 

them toward their core goals.

Specialties include: job search strategy, 

career coaching, resume writing, recruiting, 

LinkedIn makeovers, corporate outplacement, 

public speaking, on-camera tutorials and 

social media marketing. I will also slay you in 

Scrabble, and I make a mean margarita.

I ’m right over at crystal@*****.com if 

you want to chat. You can also find me at 

crystal*****.com.

Crystal

HEADLINE: Job Search Strategist | Career Coach | Certified Resume Writer | I help people

navigate job search & career pivots

©Copyright Tina Lorenz 2020
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Michelle
HEADLINE: Website Copywriter + Strategist for B2B Service Providers / Slayer of Blah

The key to killer writing?
Knowing your audience down to the color of their lashes.

You’re a smart, savvy business owner.
You run a successful company, but you know you could be getting MORE. More leads. Moresales. More authority.

So...what ’s the problem?
(a) You’re not sure who your market is
(b) You’re not sure what makes you different from your competitors
(c) You don’t know how to write well
(d) All of the above

I GET IT.

Writing that sells is HARD. And it ’s doubly hard when you’re talking about
your OWN business.

That ’s why I ’m here.

I help on-fire businesses leave competitors SCRAMBLING to keep up via sticky copy that attracts theright customers, increases sales, and creates irresistible brands.

My #1 specialty: website copy for young, innovative brands.

My web copy packages all include:

1. EXHAUSTIVE RESEARCH + COMPETITIVE
ANALYSIS Who are you? Why should I care? Whose
eyeballs—and hearts—do you need to capture?

2. COMPREHENSIVE DATA MINING What do your
customers LOVE about you? Hate about your
competitors? What keeps them up at 3 AM?

3. CONTENT STRATEGY How many pages? Which
ones? What order? What to feature on each page?

4. 100% PERFECTIONIZED COPY Engaging, punch-
packing copy that uses our amassed research—and
a wallop of zing—to keep your best people reading

5. SEO OPTIMIZATION Hands-on collab with your
SEO guy/gal to integrate key keywords and ensure
best possible rankings

6. THOROUGH DESIGN EDIT Ongoing partnering
with your designer to ensure a blissfully high- 
converting marriage of messaging + visuals.

Drawing on 10 years of experience, I give businesses the words they need to win—

ON TIME and ON BUDGET. Every time.

Fun fact: I’ve published hundreds of feature articles and personal essays in multiple international publications.

CHECK ME OUT: Get a sense of my style + read testimonials at www.***********.com

GET IN TOUCH: Shoot me an email about your project at ******@*****.com

©Copyright Tina Lorenz 2020
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OUR 100% FICTITIOUS BIO

Louise Lloyd

HEADLINE: Freelance Copywriter, LinkedIn Profile Summary Writer. Here to help!

Heck, YES please! I need me some of THAT!

My main job description used to read just plain copywriter, and in a way I guess I still am that.

But	following	a	revelation	I	had	when	firs
t	joining	LinkedIn,	I’ve	learned	to	use	my	skills	in	a	new	way,

offering	a	service	most	people	don’t even realize they need.

I’m no longer your average copywriter; now I’m a…

“LinkedIn Profile Summary Writer”

You got it; I write other people’s	profile	summaries;	I’m	a	“bio	ghostwriter”	a	“Linkedin	Profile	Makeover

Artist!”	So,	if	your	profile	bio	needs	a	bit	o
f	a	do-over,	I’m	your	gal!

I can take an ordinary, run of the mill bio and turn it into something dazzling.

Filled with pizazz, charisma, and charm, and just a touch of wit and humor (well, we are “business

professionals” after all).

I	love	getting	to	know	people,	which	help
s	me	reflect	my	client’s	true	personality.	The	net	result,	

a	profile

summary that attracts the right audience and gets read, a lot!

We frequently base decisions on our emotions. I believe they stimulate our subconscious into buying

products and services we think we need.

“Heck, YES please! I need me some of THAT!” is not an uncommon reaction when you’re subjected to clever

emotional	advertising	(cue	cute	puppies	and
	fluffy	kittens).

I	believe	the	same	is	true	with	profile	summaries;	the	right	words	can	cause	people	to
	make	an	instant	gut

felt decision about you, based purely on what they read. This should be used to your advantage.

Other than writing LinkedIn summaries I am also a:

 @ Copywriter

 @ Blogger

 @ Ghostwriter

 @ Non-fiction	writer

 @ And DIY enthusiast!

 @ Oh, and I like romantic comedies, but please don’t judge me!

If you’d like to discover more and see what my clients say about me, take a look at the feedback page on

my website. You can reach me at louise@*****.com or discover more at www.louise*****.com

List other social media links HERE too.

©Copyright Tina Lorenz 2020
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David
I am a HUGE people person and spent several years in Banking, but a few years ago a serendipitous event inspired me to get into Technical Recruiting, and I love it! There is nothing greater than finding opportunities forsmart people to do awesome things, and it’s a fantastic process that I feel lucky to participate in.

When I’m not working, I am usually with my two-year-old Pitbull x German Shepard mix, who loves to run and exercise even more than I do. I am very much a kid at heart, I love to cook, watch football (Niners and Broncosbaby!), play video games and travel whenever I can.

I love meeting new people and learning new things, so please feel free to say hello and share a story with me. Iam thrilled, and truly blessed to be part of the vArmour family!

(David goes on to give his technical specialties and qualifications).

Writing Your Own LinkedIn 
Profile Summary

A WORD OF WARNING! Don’t make your personal social media pages accessible to the 
public. Create separate accounts specifically for the consumption of your prospects and 
business clients, keeping them updated frequently.

As you can see from the example bios, they are all very different, but each of them has 
a storytelling element.

What did you think about them and did you have a favorite? 

Why? What was it about that particular bio that appealed to you?

©Copyright Tina Lorenz 2020
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Using the examples and any more you can find on LinkedIn, write a “story” that 
could form part of your profile summary. Try to create an emotional response from 
what you write.

Exercise 2

©Copyright Tina Lorenz 2020
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STEP 3: Power Words and Language

Referring back to our examples, you’ll notice the use of “Power Words.”
These are words that add a sense of drama, excitement, and interest.

In our fictitious Louise Lloyd example, these were some of the power words used:

• Revelation
• Artist
• Makeover
• Dazzling
• Pizazz
• Charisma
• Charm
• Wit
• Humor

In truth, there may be too many power words shown in the text. However, the use of 
words like these brings a stronger emphasis to the topic and makes the text more fun 
to read; they also help elicit an emotional response by the reader.

Take a look through the other examples and see what power words you can find.

Power words should, on the whole, be positive and uplifting; you can use the 
occasional negative word if you need to emphasize a weak point, but be strategic about 
it.

Stay away from overused power words such as amazing, awesome, super, fantastic, and 
so on. They have lost their power because they are used too commonly. Look instead 
for more interesting alternatives.

As you write, it ’s easy to become stuck in a rut, to keep using the same words over 
and over again. Be aware of sentences that contain the same word more than once or 
paragraphs that contain the same word a couple of times.

If you find yourself getting stuck, use a thesaurus to find alternative words that help 
liven up your text.

Writing Your Own LinkedIn 
Profile Summary
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Look at the story you have written and try adding more power words. Read it 
carefully, looking for any duplicate words you have, and try replacing them by 
using a thesaurus, such as www.thesaurus.com.

Exercise 3

©Copyright Tina Lorenz 2020
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STEP 4: Easy Reading

Making your profile summary easy to read will help keep the attention of your reader 
and make your points straightforward to understand and simple to digest.

To achieve this, you should keep sentences and paragraphs short. Keep plenty of 
white space on the page, making it easier for the reader to scan.

Use bullet or numbered lists where appropriate.

Read your text out loud to check that it f lows well and has a good rhythm. If you find 
you’re falling over your own words, the reader will, too. Making a few adjustments here 
and there can make all the difference.

For example, check out the two versions for Simon below. Version 1 is before things 
were edited for easy reading, and version 2 is after an easy reading edit.

Can you tell the difference?

VERSION 1:

Writing Your Own LinkedIn 
Profile Summary

Simon

HEADLINE: Web Content Curator, Editor, Webinar Host for Hire

No one is good at everything. As much as you may be in command of your core offering, chances

are your messaging doesn’t quite make the grade.

I help business people get their messages out clearly, concisely, and accurately. My writing,

editing, and webinar management services help clients who struggle with content to reach their

target audiences with sharp, meaningful, and relevant information.

Whether it ’s your blog, website, newsletter, book, social media accounts, or more, getting to the

point and conveying simply and strongly what you do or offer is essential. That ’s where I come 

in.

And if you need help setting up webinars/webcasts, managing them, or moderating them, talk to

me as well. I ’ve conducted or supported more  than 100 in the last few years.

Specialities: Writing, editing, synthesizing elaborate materials, team-building and collaboration, 

high-level relationships, f lexibility and multi-tasking, managing and hosting webinars, start-ups

and online communities.

©Copyright Tina Lorenz 2020
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Writing Your Own LinkedIn 
Profile Summary

Simon
HEADLINE: Web Content Curator, Editor, Webinar Host for Hire
No one is good at everything. As much as you may be exceptional at what you do, chances areyour message just isn’t getting out there.

I help business people get their messages across clearly, concisely, and accurately.
The services I offer include:
• Writing
• Editing
• Webinar management
• Webinar hosting
• Team building
• Start-ups
• Online communities

If you’re struggling to get your sharp, meaningful, and relevant content to reach your targetaudience, I can help you.

Whether it ’s conveying simply and strongly what you do or offer in your:
• Blog
• Website
• Newsletter
• Book
• Social media accounts or more

I can get the point across for you.

Or if you need help setting up webinars or webcasts, I can help by managing them or moderatingthem. I ’ve conducted or supported more than 100 in the last few years.
I build high-level relationships and work f lexibly with my clients.

VERSION 2:

©Copyright Tina Lorenz 2020
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Revise your story to ensure it is easy to read and integrate the key information 
into simple bullet points or numbered lists.

Exercise 4

©Copyright Tina Lorenz 2020
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STEP 5: Standing Out from the Crowd

REFINING YOUR HEADLINE

When you were setting up your profile, you will have added keywords that now appear 
at the top of your bio summary right below your name.

This is your headline.

Now is your opportunity to edit this slightly, so it still contains your
all-important keywords, but also a bit of extra interest, so it stands out from the crowd.

Writing the perfect bio summary title is rather like writing a hook. The summary title 
should grab the interest of the reader as well as inform them what you do.

Exercise 5

Writing Your Own LinkedIn 
Profile Summary

Open LinkedIn and in the 
search bar at the top, type in 
“Copywriter”.

Now scroll down to 
“People” and select it.

1

2

Scroll through the entries in this category and notice the headlines.

You’ll see that on the whole, the LinkedIn users have made no effort to optimize 
their headlines and often all that is written is “Freelance Copywriter” or even just 
“Copywriter.”

©Copyright Tina Lorenz 2020
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What ’s making them stand out from the crowd?

What will make someone select their profile over any of the others?

What is their headline saying about them other than they are a copywriter? Nothing!

As you can see from this exercise, the majority of people don’t use their headline to its 
full potential. Just like opening your bio with an interesting hook, you can also use a 
hook at the end of your headline that makes you stand out.

The hook can be something quirky, funny, or an offer of help. 

HERE ARE SOME EXAMPLES:

1. Phillip - Creative Director, Writer, Storyseller, Brand Brandisher, License to Phil

2. Michelle - Website Copywriter + Strategist for B2B Service Providers / Slayer of Blah

Both Phil and Michelle use a hook at the end of their headline. Phil ’s shows a sense of 
humor, while Michelle’s is a statement.

What they also both do is niche down their services beyond just Copywriter!

Be specific; generalizations mean you are swimming in the red ocean with all the other 
copywriters. By specifying your niche, you bring yourself back to a blue ocean where 
there is far less competition.

If you say you’re a copywriter, then part of the job is marketing – the two go hand in 
hand. What is very clear here is that the majority of these copywriters are falling short 
of even marketing themselves.

When writing your headline, ask yourself, “What do I want people to know/remember 
about me?”

Your headline is like a first meeting; remember, first impressions count, and this is 
your opportunity to make a great first impression. You don’t want to be boring, but you 
also don’t want to seem too clever. Try to strike the right balance.

Writing Your Own LinkedIn 
Profile Summary
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Re-write your headline by keeping it niche and using a hook. Remember that 
viewers can only see a certain number of words, so don’t make the headline too 
long, nine or ten words is about right.

Exercise 6

©Copyright Tina Lorenz 2020
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STEP 6: Photo Banner

You will notice that there is a banner at the top of your profile. You can change this 
banner so it contains an image and copy that helps you to stand out.

You can use an image that shows what you do, or a simple color or pattern background 
with text you have written to further enhance your bio, such as a call to action.

Remember, if using images, they need to be your own or sourced by using a photo 
provider where you purchase the image rights. You can also get images from a source 
where the rights are free, such as unsplash.com or pixabay.com but remember, 
because these images are free to use, that they will be less unique.

To add words to your images, you can use canva.com or another image manipulation 
program of your choice.

Images for the header are 1584 pixels wide by 396 pixels high and should be in png, jpg 
or gif format.

There is also a website called linkedInbackground.com that you could try, where the 
images are already pre-sized.

Writing Your Own LinkedIn 
Profile Summary

Exercise 7

Create a background banner and upload it to your LinkedIn account.

1. Create the banner by selecting the image you want to use.

2. Use software such as Canva to resize and add text to your image. Note that

text should only be added to the left hand 1/3 of your image or it may be 

covered by your profile photo on some devices.

3. Apply your image to LinkedIn – follow the tutorial on the following pages to

learn how.

©Copyright Tina Lorenz 2020
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On your profile page, select 
the pen icon.

Photo Banner Tutorial

On the edit into page select the 
pen icon in the header image.

Insert your chosen 
image and drag it 
to the position you 
want within the 
white box. You can 
also crop, filter, or 
adjust the image 
here by selecting the 
icons. When you are 
happy, select Apply, 
then hit Save.

Once you have saved your 
changes, your new profile page is 
complete.

1
2

3

4

©Copyright Tina Lorenz 2020
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STEP 7: Making the Right Connections

To start with, search for people you know or people who know you. Look at their 
contacts, and from there you can reach out to others. You may also want to ask the 
people you know if they would mind giving you some endorsements.

LinkedIn asks your connections to endorse the skills you’ve listed in your profile. You 
can encourage people to endorse you by offering to endorse their skills in return.

Another way to find new connections is to ask other people in your network for 
recommendations. Ask them if they can recommend people who might be interested in 
your skills. By doing this, you can find new clients.

If someone agrees to recommend you, ensure you offer the same in return.

You can allow your network to grow organically or you can target people in particular 
niches that you are familiar with. Use your past experience to help you here. Remember 
that cold contacting is generally the least successful type of introduction. But the 
strength of your profile is what will make you interesting to others.

Writing Your Own LinkedIn 
Profile Summary

Exercise 8

LinkedIn is all about making connections. Connections have the potential to bring

you clients. Even if you only start with a few, these will soon grow. 

Start by making 10 LinkedIn connections.

STEP 8: keeping Up to Date

The final part of building your own LinkedIn account is keeping it up to date. Review 
it regularly, change things to keep the information fresh and interesting, and become 
involved in the LinkedIn community by writing articles that are relevant to what you do.

REMEMBER TO: always strengthen your profile to make yourself stand out from 
the crowd. You want to appear unique, fun, and easy to get along with, while 
simultaneously retaining a professional edge.

©Copyright Tina Lorenz 2020
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