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Now that you’ve learned how to write your own bio, you can apply the knowledge to 
write them for other people.

This is a goldmine, as people don’t enjoy writing bios about themselves, and when they 
do, they often don’t do it well! This opens a great opportunity for you to write their bios 
for them, or even do a full profile makeover.

Don’t forget serious business people are happy to pay $500 for a really good bio. You’ll 
be able to charge more for a full profile makeover.

MARKETING YOURSELF

To get your very first client, take a long close look at the profile summaries of people 
you know and consider how you could improve them. Tactfully approach them and 
suggest how you could improve their bio, helping them gain more attention for all the 
right reasons.

If you need to build on your own profile and want to add some valuable feedback by way 
of endorsements and recommendations, you could offer to do your first few bios at a 
discounted rate of $100, in return for the person giving you a LinkedIn endorsement and 
recommendation.

Always be professional and request payment in advance, just as you would for any other 
copywriting job. You can also offer two free revisions within a specified time period.

Connecting With Clients
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As I said in part one, making the right connections can be a really big help to get you 
started. To help with this, it ’s a good idea to take your LinkedIn account the next level. 
To do this, you can:

1. Add a Company Page
2. Get involved with Groups
3. Interact with Other LinkedIn Members
4. Write Articles and Blogs on LinkedIn

STEP 1: Adding a LinkedIn Company Page

Company pages on LinkedIn are designed to represent a brand, business, or 
organization.

Using a company page that you connect to your profile allows you to post updates and 
create information and consumables that are better coming from a business rather than 
an individual.

Connecting With Clients

At the top of your LinkedIn home 
page, select the drop-down arrow 
next to Work.

1

2
Scroll down to the bottom of the page 
and select Create a Company
Page. Select Small Business.

3 Complete all the boxes on the page. 
Scroll down as you complete them.

Continue to complete all the boxes using the drop-down menus or by
typing in the information as you are requested.

When you get to INDUSTRY, you’ll f ind 
“Writing and Editing” right at the
bottom of the list.

4
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STEP 2: Joining Groups

Just as with any other social media platform, you need a voice, and you need to be 
heard. One way of doing this is to join groups related to niches you’re interested in or 
have experience with. The benefit of targeting these groups is that you’ll already have 
knowledge of the niche, which helps you to build credibility.

HERE’S HOW TO JOIN GROUPS ON LINKEDIN.

 @ Go to your LinkedIn Home Page and type the name of the niche you are interested in.

I am going to use dentists for this example.

 @ Once you type in the name of your chosen niche, press ENTER on your keyboard.

 @ Select the drop-down arrow next to MORE, and at the bottom of the list select 
Groups.

Connecting With Clients

Exercise 9

Set up your own LinkedIn page following the directions given above.
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A list of groups in your chosen niche will appear. Note that the number of members is 
shown below the group name. The groups with the most members appear first. 

 @ To join a group, click on the group name.

 @ Select the REQUEST TO JOIN button to join the group.

Make sure you read the group rules. Many groups, such as this one, specify you cannot 
solicit any business services within the group.

You want to become active in the group and make connections to members. Look at 
their profiles and see which ones could use improvement. You can then interact or 
message them with your services.

Connecting With Clients

Exercise 10

Consider which type of groups you’d like to join, remembering to keep your interests 
and experience part of the criteria.

Join some groups on LinkedIn.
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STEP 3: Interacting with Other LinkedIn Members

Professionals gather on LinkedIn to stay informed. They use it to find leads, learn about 
new things, and work smarter.

LinkedIn is very different from other social media platforms; it isn’t used for socializing, 
but for business and career building.

Business people use LinkedIn to find and follow people, businesses, and brands that 
interest them and to build networks that can be advantageous to them.

These goals can be accomplished by engaging with the content available on LinkedIn 
that can facilitate professional advancement. It can help them achieve goals and learn 
new skills, or find out the latest news in their industry.

According to a LinkedIn marketing solutions blog:

• 62% connect with content that is educational or informative

• 61% connect to content they feel is relevant to them

• 48% want to stay on top of the latest trends

• 40% want to connect with content they find inspirational

• 38% are looking for content that helps them to develop their skills

This shows professionals want to engage with businesses and people who
share relevant and useful content.

Exercise 11

Armed with this information, think about what content you can provide that people in 
your niche would find beneficial and attract them to connect with you.

Connecting With Clients
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STEP 4: Add Content

Each week the content feed in LinkedIn is viewed on average 9 billion times. This 
equates to 36 billion times a month, or 468 billion each year. What this means is if you 
share content regularly, it can be seen by a huge audience.

Not only this, but statistics show that the content being viewed is only generated by 3 
million users each week. So, of all the users on LinkedIn, only around 1% are creating 
content that is then viewed on average 9 billion times every month.

Publishing an article on LinkedIn reduces the number to a mere 0.2% of users. Yet this 
content gets a tremendous amount of traffic if it is correctly done.

Publishing articles regularly will place you in a small group of contributors. By 
republishing your content, you can increase its reach exponentially.

The LinkedIn algorithm means the native posts are more popular than any posts coming 
from external links. Something worth keeping in mind.

This is why LinkedIn is such a GOLDMINE just waiting to be tapped.

Adding high quality, fresh content to your LinkedIn account will help keep it current 
and interesting. As we discovered in STEP 3, content must be well written, pertinent, 
and beneficial to the reader. You should consider including images and infographics to 
explain further or demonstrate your topic.

TRY ADDING:
• News updates

• Weekly blog post

• Articles about copywriting

• Or articles on your chosen niche markets

Remember, you only want to explain the why and not the how .

Use keywords that continue to drive prospects to your page and ensure your writing 
demonstrates your expertise.

Connecting With Clients
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Here are some tips to help you:

1. TARGET THE LINKEDIN AUDIENCE
Remember, what you write should be
specifically targeted to the audience you’re
trying to attract. You’re offering a service
to people within the LinkedIn community,
so you must ensure that is who your
writing is geared towards.

Many professionals don’t have their own 
personal website. LinkedIn provides them 
with exposure just like a website would.

2. STAYING CURRENT
Just like all social media platforms,
LinkedIn has algorithms that dictate what
posts get displayed. It ’s important to stay
current, but without spamming. This is
a fine line, and as a suggestion, adding
new content just once a week is probably
about right.

This is good news for you, as only adding 
new content weekly makes it easily 
achievable. If you want to add high-quality 
content that gets you noticed for the right 
reasons, then you’ll need time to prepare 
and research your posts anyway!

3. HARD HITTING HEADLINES
Striking the right chord with your headline
is essential if you want to capture your
audience’s attention. You need to spark
interest and encourage the reader to find
out more. The headline should be short
and concise but also give a punch by using
power words or hooks. Take a look at other
headlines and see what stands out to you.
Then use a similar formula to create your
own headline.

The most popular posts have headlines 
between 40 and 49 characters in length. 
Forty characters is the most ideal.

The headline should clearly indicate the 
purpose of the post as well as intrigue the 
reader, encouraging them to read more.

4. LENGTH OF POSTS
The highest performing posts on LinkedIn
are long-form and a 1900 word post has
been shown to be the sweet spot when
it comes to post shares. Try to aim for
articles that are between 1700 and 2100
words in length.

5. TYPES OF POSTS
Posts that are in the format of how to do
something get the greatest number of
views. Almost twice as many, in fact.

The worst performing posts are those that 
are asking questions.

6. LAYOUT
Just as plants should be planted in odd
numbered groups, you should also aim
to give your posts an odd number of
headings. It has been found that posts
with 5, 7, or 9 headings perform better
than others.

By laying out your post in a numbered list 
format that makes it easy to digest, you 
are also more likely to increase your views. 
The LinkedIn audience seems to prefer 
lists of between 5 and 10 items.

Connecting With Clients
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7. PICTURE PERFECT
It ’s true sometimes that a picture’s worth
a thousand words. Using powerful, high-
quality images that your readers can easily
relate to and which tell a story about your
post or article can really help get your
audience’s attention. By capturing their
interest with an image, you are more likely
to get your posts read.

An extra tip is that by using precisely 8 
images in your post, you will get the best 
number of views. Data shows that fewer 
or greater numbers of images causes the 
viewing numbers to drop significantly.

8. VIDEO
The use of video has taken most social
media platforms by storm. This is not so,
however, on LinkedIn. The best performing
posts contain no video at all. The more
video you include, the less the post will
be viewed. It seems that the LinkedIn
consumers prefer their information to be
delivered in the written form.

9, A LINK IN THE CHAIN
Adding links to your blog or article can 
help the reader find out more if they want 
to. It also helps your credibility and can 
help you give a nod of thanks to other 
LinkedIn users that have helped you or 
who provide content that you find useful. 
This can help build relationships that are 
mutually beneficial.

10. SHARE THE LOVE
You want your content to gain maximum
exposure. To do this, you need to share it
not just inside of LinkedIn, but on other
platforms, too.

LinkedIn naturally broadcasts hashtags 
to Twitter, but you may have to do a bit 
more work to make it available on wider 
platforms, too.

11. PROFESSIONALISM
Remember that whatever you post will
lead back to your profile, so you need to
keep it optimized and professional.

12. MOZ
Moz or Moz domain authority is the score
websites get to show how search engines
rank them. The score is out of 100 and
LinkedIn achieves a perfect score. What
this means is that any article you publish
to the LinkedIn platform is automatically
indexed and visible on Google searches.
It is even better than other native content
that contains the same keywords.

Connecting With Clients
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ADD A POST

Create a short post on THE BENEFITS OF HAVING A GREAT LINKEDIN BIO. You can use 
information you find on the internet to help you. Just remember to keep your copy 
original and don’t plagiarize anybody. It ’s fine to play off and be inspired by other 
people’s ideas, but it must be written in your own words.

Remember, you need to keep the copy easy to read, so use short sentences and try to 
avoid fancy words. Try to keep your copy dynamic and interesting by telling stories or 
adding a little light humor. Make it fun!

Every line you write needs to encourage the reader to continue. Use a strong headline 
and possibly a hook line to reel them in. Ensure you use your keywords, too!

1. To write a post, f irst you will need
to go to your LinkedIn Home Page

2. Select Start a post.

3. Set who you want to be able
to see the post. Add a strong
headline. Write your copy.
Hashtags are automatically
generated. Add photos, videos, or
documents. Post!

4. Alternatively, you can choose to
publish an article by selecting
“Write an article.”

5. Give your article a strong
headline, then add copy, images,
or video. Don’t forget to select
Publish when you’re happy with
the result!

Exercise 12
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