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Welcome to Week #11

Hi Sherpas!

Congratulations!

You’ve come so far in such a short period of time!

Words are everything, and the internet is here to stay. 

So, I think it ’s safe to say that by going through this program in order to learn how to 
write copy for sales funnels, you’ve given yourself the gift of being able to create a 
lifestyle business that will always be in demand.

IN THIS WEEK’S TRAINING, WE’RE GOING TO LOOK INTO TWO THINGS:
1. How to build a thriving business by keeping your clients happy and coming back.

2. And what building a lifestyle copywriting business means for you.

This is the last piece of the puzzle I want to share with you before I send you off so you 
can be wildly successful as a funnel copywriter!

But we’re not done yet. Here’s what to expect as we approach the finish line of this 
program:

NEXT WEEK IS AN IMPLEMENTATION WEEK.

This will be the last official week you have to complete and turn in any copy assignments 
that you’d like me to review. We’ll also have our final Q&A call next week as well.

THE FOLLOWING WEEK IS CERTIFICATION WEEK

If you want to qualify for certification, you must have all of the copywriting assignments 
(and any revisions we spoke about) completed and turned in. I will also be providing you 
with an “open-book” test to complete as well.

And then we’re done! Again, great job Sherpas! I am so very proud of each and every 
one of you.

Tina Lorenz
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GREAT EXPECTATIONS
Setting

IN ORDER TO SET UP A THRIVING BUSINESS

For 
Yourself

1. WRITE GREAT COPY

The only way to consistently write great copy is to: 

Practice, Practice, Practice!

2. HAVE AN ABUNDANCE MINDSET!
• Set your intentions of who you want 

as clients

• Set your intentions of how much you 
want to make

• Work to eliminate all complaining in 
your life

• Take full responsibility of your life

• Forgive (yourself and others)

• Meditate and practice mindfulness

• Express your gratitude

• Use affirmations

• Gradually build up your client 
business

• If a client or a project doesn’t feel 
right, it ’s okay to say NO

• Attract the ideal projects and clients 

to work with, do not chase the 
money!

• Make yourself your #1 client - carve 
out “me” time to work on your own 
projects and passions

4. BALANCE YOUR TIME
Set yourself up to avoid overwhelm and burnout.

• Single out and prioritize key events 
to attend

• Participate in online communities 
where your ideal client hangs out

• Be valuable on Social Media and post 
daily

• Publish regularly (i.e. blog post, 
podcast, and/or Facebook Lives)

• Grow an email list (and email them)

• Partner up with other businesses for 
cross exposure opportunities (i.e. 
summits)

3. ACTIVELY MARKET YOURSELF!
Do at least one thing per day to increase your exposure:

THERE ARE 4 THINGS YOU NEED TO DO THAT 
WILL LEAD TO REPEAT BUSINESS & RAVING 
TESTIMONIALS



04
©Copyright Tina Lorenz 2019

GREAT EXPECTATIONS
Setting

IN ORDER TO SET UP A THRIVING BUSINESS

For 
Your 

Clients

CULTIVATING A GREAT CLIENT RELATIONSHIP

Is Your Responsibility!

YOU NEED TO SET EXPECTATIONS, PARAMETERS & BOUNDARIES 

 9 CONSIDER USING A CONTRACT
They can be helpful to get expectations, parameters and boundaries in writing.

 ² DON’T ASSUME
Clearly define the terms and parameters before you begin to work (good to 
present this in the proposal).

KEY ELEMENTS TO INCLUDE IN YOUR CONTRACT:
1. Payment terms: Deposits, dates of payments, how much is owed, and methods 

of payment

2. Clearly defined deliverables: Specify what copy you’ll be writing, how often, and 
how many revisions are included

3. Clearly defined timelines: This is not only so you let the client know when you’ll 
be delivering copy, but also how much time they have to give you feedback!

Various Resources

Online Contract 
Services

Online Document 
Services

Full Service Invoicing 
& Client Management
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GET YOUR CLIENTS
How to

To
Renew!

THE BEAUTY OF GOING “ON RETAINER”
• Having “retainer” clients can be a great way to build in 

reliable income.

• In exchange for a set monthly “fee”, you provide either specific monthly 
deliverables (i.e. weekly email broadcasts) or you dedicate a specific number of 
hours where you are available for their copy needs.

• But retainer clients are a big commitment and can make you feel “tied down” if 
you’re truly wanting to build a business with a lot of flexibility.

• I have always preferred to have a mix. I like to have 1-2 retainer clients, 
which gives me the flexibility to work on other client projects (or on my own 
projects!).

THE ART OF GOING “ON RETAINER”
• Anticipate the needs of your project-based clients. While working on projects, 

look ahead past the project-completion date and determine what their copy 
needs will be.

• Lead the way. While keeping the focus on the project at hand, start sharing 
your ideas with your client on what you see as the next step to take.

• Formally invite your client towards the end of the project to a planning 
meeting. By taking the initiative, your client will feel like they need you.

• Present to them how you see yourself fitting in and helping them with their 
copy needs.

SWIPE TO USE WHEN INVITING YOUR CLIENTS TO PLAN 
AHEAD

Dear _______________,

It’s been a great experience working together bringing your brand to life, and all the 
early conversion stats are promising on this being a super successful launch.

As we discussed recently, getting this funnel up and optimized is step number one. 
Since we’re nearly to that point, it’s now time to start looking ahead on how to bring 
more traffic to your funnel by creating additional front-end offers.

Would you like to set up a time next week to talk about that. I have several ideas I’d 
like to present to you.
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BUT HERE’S THE THING…
There is no guarantee

THAT EVEN YOUR BEST CLIENTS WILL STICK AROUND

• Some clients have only temporary needs
• And sometimes needs just change!

So you never want to build your business on the back 
of one client!

Or on clients in general.

I wish I learned this lesson a lot sooner in my business.

Which is why I want you to start looking at your copywriting business as your…

FOUNDATION

And as the solid ground you need to have in place in order to pursue…

Your biggest & boldest dreams and passions.

What are your biggest & boldest dreams 
and passions?
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THE #1 REASON WHY I AM PASSIONATE ABOUT 
TEACHING OTHERS HOW TO CREATE A THRIVING 
COPYWRITING BUSINESS IS BECAUSE...

You can earn a full-time income only working 
part-time as a copywriter!

SO WHAT DO YOU WANT 
TO DO WITH THE REST 

OF YOUR TIME?
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GREAT VISION
Creating a

& HOW TO LEVERAGE YOUR THRIVING COPYWRITING 
BUSINESS TO SEE IT THROUGH

IT’S ABSOLUTELY CRITICAL THAT YOU THINK AND 
PLAN FOR THIS BEFORE YOU LEAVE THIS MENTORSHIP 
PROGRAM.
So you can prioritize it and build it in.

IDEAS TO GET YOUR CREATIVE JUICES flowing

You could spend your extra time filling your heart…
• Spend time with your loved ones. Go on the vacations you’ve always talked

about!

• Dedicate time to pursue your hobbies and interests. Hike the trails, paint the
landscapes, and learn how to live in the moment!

• Give back to your community. Volunteer and make a difference in the lives of
those who are less fortunate than you.

• Fill in the blank: ______________________________________________________

You could even spend your extra time filling your bank account…
• Dedicate time in your business to take on big-ticket projects. Big ticket projects

come with additional stress and demands, but they can add zeros to your
annual income!

• Work to grow a team. Scale your services into an agency where you have
employees and/or contractors working with you to execute on projects.

• Fill in the blank: _____________________________________________________

You could spend your extra time filling your heart & bank account all-in-one!
• With your copywriting foundation firmly in place, zero in on the person you’d

like to help and how you’d like to help them!

• With your copywriting foundation firmly in place, figure out various ways to
serve this audience that also generates revenue for your business.

• Offer Courses

• Coach Others

• Organize Masterminds

• Host Events & Retreats
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Your Homework This Week:
1. Revisit the vision exercise you completed in week #1 of this program. Do you 

need to adjust it at all based on what you’ve learned and how you feel now that 
you’ve gone through this program? It’s okay to pivot or make tweaks!

2. Do a self-assessment of where you are at in your copywriting journey. What 3 
immediate actions do you need to take in order to start writing copy for clients 
(or get your next client)? Post in the Facebook group and ask for help if you 
need it.

3. Expand on your week #1 vision and write out your vision for:

• The next 12 months

• The next 3 years

4. Share your 12 month and 3 year vision with all of us in the FB group!

5. Continue to catch up on any copy assignments that you want to send to me 
for critique.
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WRITE OUT your 12 month vision!
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WRITE OUT your 3 year vision!
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