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A special note before we begin: 

Today’s Session is a bit different. Because I’m going to go through the specific steps you need to build 
email sequences in ConvertKit. In other words, it’s going to be a lot of the “nuts and bolts” rather than 
HOW you write your emails. 

Not to worry—I will cover the HOW extensively in Session 9. 

But right now, I want you to understand how it all works, so you can manage your own list and send out 
emails yourself. Even if you don’t have a list yet…you will! So this is important. 

The best way for you to consume this session is to listen while going through your transcript. I strongly 
recommend you sign up for a free trial of ConvertKit and literally go through the steps I’ll detail here while 
you are actually inside ConvertKit. 

You can always come back and do that AFTER you go through this Session the first time. So don’t get 
overwhelmed. Keep in mind, this is meant to be a place you can come back to again and again to help 
you learn the mechanics of setting up your emails. 

This is the kind of step-by-step help I needed when I was learning how to send emails to my list, so I want 
to give you the same advantage. 

So let’s jump into ConvertKit together now! 

Notes: 

http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
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___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

________________________ 

There was a time where if someone wanted to do business with 
you, they had to try to get your attention through direct mail, 
telemarketing, or face-to-face. 

The problem? Most of the time these marketing methods were 
completely unsolicited. They were a “push,” as marketers pushed 
information to consumers whether they wanted it or not. As a result, 
we often refer to these solicitations in a negative way and respond 
angrily.  

 

We use terms like: 

• Junk mail 

• Harassment 

• Hype 

• SPAM! 

So how is email marketing different?  
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Notes: 

_____________________________________________________________________________________________________________

_____________________________________________________________________________________________________________

_____________________________________________________________________________________________________________

_______________________________________ 

Well for one thing it’s “pull” marketing—you attract the right people TO 
you. 

With the implementation of effective email marketing, your prospects 
opt in—literally CHOOSING to receive your marketing message. This 
is GOLDEN. It’s like an open-door invitation to share your information 
and expertise with your customers. 

And that is more than just market share—it is “share of MIND.” Share of mind is much more valuable and 
something you can't buy your way into. 

 

 

Notes: 
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___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

____________________________________________________________________________________ 

And then allow me to share some stats. I really want to splash you in 
the face with cold water and wake you up right out of the gate here 
so that you know just how serious it is to start an email list day on 
one of your blogs or websites. Over 2.5 billion people are using 
email.  

2.5 BILLION! That’s 34% of people worldwide. Email is not going 
anywhere.  

Imagine this: you grow a huge following on a social media platform 
like Facebook, Instagram, or Pinterest and things are going great. You’re getting consistently impressive 
conversions, your opt-in rate to your products is high, and you’re building relationships with your audience 
like crazy.  
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You wake up one day and the owners of the platform make an algorithm change that ruins you, or worse 
they ban you for some silly mistake! Bye-bye followers. Overnight. Just like that. For good. You don’t own 
anything when you build an audience on a platform owned by a 3rd party. Let that really sink in.  

When you start an email list you own it, even if your list is small today—you own it. That’s worth 
celebrating. Seriously. Stand up right now and do a victory dance! Throw some virtual confetti and give 
yourself a big pat on the back. Go you!  

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

________________________ 

Now maybe you’re thinking, what do I do with an email list once I 
have one? 

I’m so glad you asked! Once you have an email list of your own, you 
can directly contact each individual subscriber because as soon as 
they opt in you have the ability to speak to each user one on 
one in their email inbox. 
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Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

____________________________________________________________________________________ 

The opt-in is the box where you ask for a prospect to become 
a member of your subscriber list by entering their name and 
email address.  

Their information goes onto your list, and that’s a way for your 
client or you to communicate with anyone who is interested in 
what you have. 
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Why is it important? Because it’s all about the list. If you have people coming to a website, whether it’s for 
your own product or for a client, and they’re just cruising around the site and leaving, you’re leaving 
money on the table. 

You have no way to know who has been there, you have no way to talk to them, you have no way to 
continue to communicate with them. And you cannot put all the money on a one-hit wonder. 

Now if you’re building a copywriting project, this is a very important aspect of the components you need. 
You may deal with someone who says I just want a website; I just need a sales letter. And they’re betting 
the farm on people coming to the site one time and doing what you ask them to do. And that means you’re 
going to lose potential sales. 

Right off the top, you either have to bring that prospect around to your way of thinking and embrace the 
strategy, or I would not take them on as a client. This pertains to other aspects of necessary strategy as 
well, such as follow-up email sequences. 

Because if you don’t approach this from a position of leadership and authority, you will never have a 
strong position with your clients, and you’ll be the one blamed when their marketing doesn’t work.  

You can’t put all the money on one visit to a website; you’re going to leave people behind. Fact is it costs 
more to acquire that lead or client in the first place then to keep them. And it’s that long-term value you 
want for your client. 

For example, if you have a client running Facebook ads, it can cost a lot of money for them to get one 
person to their site and turn them into a sale. You want them on your client’s subscriber list, so they can 
continue to talk to them via emails, broadcasts, and sequenced emails (called autoresponders). 
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That’s what the opt-in is for. It’s a very important aspect on the page and it shouldn’t be left out. It’s also 
how you build a copywriting project for your client. 

Remember what I’m saying here. You can’t be fully responsible about every aspect of response rates and 
conversions because you don’t have control of everything about the client’s marketing.  

This is one of the things you need to be able to tell a client. “You’re going to lose sales if you don’t do this. 
Not everyone is going to take action the first time on a website. Sometimes they have to go away and 
think about it. They may be thinking, ‘This sounds very interesting but I’m just not sure. I need more time.’” 

How are you going to continue talking to them if you don’t have their name and email address? When 
someone leaves your website without taking action, it’s like they’re saying, “I was here, but I’m gone again 
because I wasn’t quite ready.” And that’s what the autoresponders are for. They’re a sequence of 
automated emails that are going to continue to talk to them, built trust, and make a deeper connection.  

You can share more of your personal story in emails with readers and grow a relationship with them; you 
can promote affiliate products you love and use that may help them solve a similar problem they have in 
their own lives; and you can share things like blog posts and Facebook Lives too.  

When you launch your first product, you can introduce it to your list of engaged email subscribers first, 
and the sales will start rolling in.  

Why? 

Because these are the people you’ve been interacting with week after week, sharing your story, and 
helping them by delivering value. You’ve made a connection. They trust you, they enjoy what you have to 
say. Your knowledge is valuable to them. 
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There’s no need to go rummaging around the internet searching for potential buyers when they are 
literally right at your fingertips. 

There simply isn’t any question—it's essential to pay attention to email marketing.  

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

____________________________________________________________________________________ 
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So let’s talk about where to start. I’d like to make this super easy 
for you.  

I don’t know about you, but my expertise has never been in the 
“techno-geek” department. I’m all about effective copywriting, smart 
marketing strategies, and success mindset. 

So when I take on anything even remotely attached to technical skills, 
I literally need it to be so darned easy, I can follow a step-by-step 
road map. That’s how I learned to create videos. It’s how I learned to 

upload them. It’s how I did my first Facebook Live.  

And it’s exactly how I learned to navigate ConvertKit. 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

http://tinalorenz.com/ConvertKit
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___________________________________________________________________________________________________________

____________________________________________________________________________________ 

ConvertKit is the email service provider (ESP) I recommend. It’s 
easy to use, can accommodate a large list, and is very 
reasonably priced.  

I want you to deeply understand how to use ConvertKit. 

So I decided, “Why not make this super simple for you too?”  

Maybe you’re the kind of person who can churn out a new website 
with one hand tied behind your back. Bravo! That’s a fantastic and 
valuable skill set. 

But if you’re like me and need the tech stuff to be laid out in an almost fail-proof manner—you’re in exactly 
the right place. 

Now make no mistake—if you DO happen to be a whiz with anything in the technical department, you’re 
still going to gain tremendous value from this session. In fact, if you are totally focused on the technical 
nuts and bolts—you may have an even greater need to understand other aspects about your email 
marketing. You’ll find that here. 

So here we go! 
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I’ll walk you through… 

• What exactly an email list is 
• How to start getting subscribers 
• Why you should build an email list 
• Why using ConvertKit for email marketing is smart 
• HTML or text messages or both? 
• How to set up your list & opt-in form in ConvertKit 
 
 

• How to set up an autoresponder in ConvertKit 
• How to send a broadcast in ConvertKit 
• Finding targeted and interested subscribers 
• Important rules & laws about collecting email addresses 
•  “Show me the money”—how to make money with your email 
list 

 

 

 
Recommendation: You’ll get the greatest value from this session if you follow along in real time as we 
discuss these topics. Even better -- you can sign up for a FREE trial for the email platform I recommend: 
ConvertKit.  

http://tinalorenz.com/ConvertKit
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Here’s your first important lesson: This is my affiliate link for 
ConvertKit.  

That means if you decide to stick with them after your free trial, I will 
also get a commission. You can do this too! It’s called affiliate 
marketing, and it’s a tremendous way to create your ConvertKit list 
and monetize it. 

NOTE: I only recommend products I use myself and find 
tremendous value in. And remember, if you decide ConvertKit isn’t 
for you, you’ll have been able to try it for free.  

The thing is, there simply isn’t anything that compares to actually doing this yourself. Just use the 
guidelines in this Session and you will find it very easy to accomplish.  

Hey, I’ve confessed I’m totally a non-techie, and even I can do it!  

So let’s dive in.  

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
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If you’ve been in the business blogosphere for more than 5 minutes, 
you’ve heard it. “The money is in the list.”  
 

 
 

 

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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So why choose ConvertKit over other email marketing 
platforms?  

 

 

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
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I’ll keep my reasons simple and give you a bulleted list of the best 
reasons to choose ConvertKit for email marketing.  

● Unlike other email marketing platforms ConvertKit allows you to 
have multiple forms. Forms are the doors where subscribers enter 
into your email list kingdom and where you share your exclusive 
wealth of knowledge. Allowing you to have multiple forms means 
you can provide a content upgrade incentive with every blog post if 
you desire. More doors = more opportunities to appeal to readers = 
more subscribers. 

 
● Using ConvertKit you have the option to choose to use a form embedded into one of your blog 

posts, or a landing page as your opt-in form. I love the landing page option for giving away a 
valuable incentive.  
 

● Many other platforms require the website owner to pay extra or purchase a separate tool to have 
quality landing pages on your website, but ConvertKit includes them standard along with the other 
amazing features it offers. 
 

● ConvertKit offers intensive personalization options. You can tag and segment every user who 
opts into your forms from the main page. On the lower right side of the page you’ll see the options 
to + Create a Segment or + Create a Tag. I’ll explain in just a moment why implementing this tool 
is so important, but here’s a quick look at how to do it. 
 
 

http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
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After logging in to ConvertKit from the main screen on the 
right-hand side you’ll see this link + Create a Segment. Click 
here to bring up the segmenting window to input a new 
segment on your subscriber list.  
 

 

 

 

I’ve removed my personal tags from this screenshot, but here is where you 
would see a list of any tags you’ve created. It is also where you can go to 
create a new tag by clicking + Create a Tag. Then you’ll see this screen... 
 

 
 

 

From here simply type any word or phrase you’d like to use to 
classify your subscribers. 

You can brand your “Thank you for Subscribing!” pages and 
how subscribers receive their downloads. I’ll show you exactly 
how to do this in a moment. 
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You are not charged extra when a subscriber opts in to more than one of your forms. I mean—you’re 
giving away INCREDIBLE content so they’re going to want all they can get, right? No reason to be 
charged extra on your end for a truly engaged reader. 

The system on ConvertKit automatically eliminates duplicates when you send an email to particular tags 
or segments on your list. If a user is tagged more than once, they will NOT receive more than one email. 
Good lookin’ out, ConvertKit. 

With ConvertKit you have the ability to resend unopened emails to subscribers who didn’t open the email 
the first time. You can change the subject line and make it more enticing and try a second time! You can 
dramatically increase your open rate with this one strategy.  

ConvertKit has a long list of integrations, such as WordPress, 
Gumroad, Teachable, LeadPages, Shopify, WebinarNinja, 
WooCommerce. And that’s just to name a few. 
 
 

 

 

 

 

http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
http://tinalorenz.com/ConvertKit
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Here is how my email opt-in forms appear inside ConvertKit. 

Each form is one opt-in incentive on my blog, The Renegade 
Boomer. Other email platforms only allow you to have one single 
solitary form! It’s much more challenging to draw subscribers in with 
only ONE path for them to be drawn to.   

 

 

 

This is how the email opt-in forms appear on my website, The 
Renegade Boomer. 
 
 

 

 

 

 

 

 

 

http://tinalorenz.com/ConvertKit
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Now I’ll walk you through how to set up your own email 
forms in ConvertKit. Click the Forms tab at the top of the 
screen and that will bring up this window. Click + Create 
Form from here. 

 

 

 

You’ll be given the option to host your opt-in as either a 
form or a landing page. I’ll show you how to create a form 
to use inside your blog posts or on your website. 

 

 

 

 

 

 

 

http://tinalorenz.com/ConvertKit
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If you choose to use a form this will be the next screen you 
see. Choose to either have your form inline or modal.  
 
 

 

 

 

 

After choosing the format of your form, you’ll choose which 
template to use. 
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Now you’ll customize your opt-in form, control the 
settings, and brand it. 

 
 
 
 
 
 
 
 

Step one is deciding whether you want to show a 
success message after a subscriber opts in or redirect 
them to another page. You can type whatever you like to 
be your success message here, and your message will 
be displayed after each subscriber fills out one of your 
forms to join your email list.  
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Or another option is to redirect them to another page. This can be a 
useful tool because if a reader has decided to opt in for your 
freebie, they may also be interested in a paid product you offer.  

One successful monetization strategy you can implement on your 
website using this tool is to offer the paid product at a special 
“subscriber’s discount.” Offering this paid product at a discount to 
new subscribers for a limited time can help increase your sales. 
Buyer psychology tells us that once a user has decided to 
purchase from you once (even if at a very low price), they are 
more likely to buy from you again.  
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The next option is to choose whether or not you want to send 
out an incentive email by either checking the box or leaving it 
unchecked.  

 

 

 

 

 

If you choose to send an incentive email you will be prompted to 
edit email contents and decide if you want subscribers redirected 
to a URL which you will enter here, or... 
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 …if you want to provide them with a content upgrade they can 
download directly from their email like a free printable, free e-book, or 
other download.  

  

 

 

 

 

To edit email contents, click the big gray button. Then you’ll 
see this screen. Your email address will be in the topmost 
field. The line marked with a red arrow and a 1 is the 
subject line your new subscriber will see. The line marked 
with a red arrow and a 2 is the message your user will 
read. This is totally customizable using ConvertKit! Pretty 
cool, huh? 

You can change the text on the big blue button marked 
with arrow 3 to say whatever you please as well. The 
final arrow 4 is just a nice place to let your subscriber 

know you’re glad they’re here on your list. 

 

http://tinalorenz.com/ConvertKit
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The next setting you can control is branding your 
form. Choose background color, size of the border, 
a background image from your files, or custom 
CSS.  
 

 

 

 

 

The final setting allows you to decide if you want to 
continue to show the form on your website once 
someone has already subscribed. You can choose to 
send subscribers to a thank you page or enable a 
reCAPTCHA. 
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Once you have your Form created in ConvertKit you’ll want to set 
up automations to make the magic happen! Automations allow you 
to do all kinds of cool things. Let me explain. 

 

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

____________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
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Automations are created when a user triggers an 
event by taking a particular action you have set in 
place.  

When a user subscribes to Form A, for example, you can 
tag that subscriber based on their interests relating to 
that form, and then trigger a welcome email sequence, 
ushering them into the community of your subscriber 
base.  

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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Here’s how to quickly set up an automation in ConvertKit. 

 

Click the automations tab at the top of your screen then 
look for the blue “New Automation” button on the right.  
 

 

 

 

 

This is the next screen you’ll see. Click “Create 
Automation.” 
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Select which form you want to create an automation for 
and it will appear at the top. 

 

 

 

 

 

If you click the + to the right side, you can add additional 
parameters the subscriber must meet before the trigger 
will take place. 
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The + below the form you’ve chosen gives you the option 
to choose a trigger based upon an action such as 
delivering an email sequence, delaying a series of emails, 
adding or removing a tag, moving the subscriber to 
another segment, or set your own custom field.  
 

 

 

 

 

You can choose a condition trigger if the subscriber has a 
tag or create a custom field.  
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You can choose a trigger based upon an event. 

After you’ve set up your automation, you’ll want a sequence 
to go with it… hmm, that reminds me of a children’s book 
about a mouse and a cookie. 🐭🐭🐭🐭 

 

 

Ah, but nonetheless you’ll need a sequence of emails to go along with your automation. An excellent 
starting place in sequences is to create a welcome email sequence in ConvertKit.  
 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
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Sequences in ConvertKit are emails you set up to go out 
automatically to subscribers. 

 

 

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

____________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
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This set of emails could be a free email course you’ve created 
as an incentive for subscribers, a welcome email series, or a 
week of freebies to engage with your current subscribers.  

 
 
 
 

 
 
 
 
 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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Click the sequences tab at the top of the page and name 
your new sequence. 
 

 

 

 

 

 

 

ConvertKit has a short step-by-step template to guide 
your creativity. Add as few or as many emails as you 
need, set the timing for each email to be delivered, and 
add links inside the emails to tag subscribers. 

 

 

 

 

 

http://tinalorenz.com/ConvertKit
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Next, broadcasts in ConvertKit are emails that go out to either your 
entire subscriber list,  

…or a segmented or tagged portion of your subscriber base. For 
example, if a user opts in for an incentive on the topic “How to Start 
Blog” then she may not be interested in receiving emails about your 
summer travel plans.  

Receiving emails so far off topic from what first drew your user to opt in may even cause her to 
unsubscribe. It’s easy to avoid this by simply segmenting and tagging your subscribers.  

Remember though—don’t get discouraged or freaked out when you’re doing all the right things but 
someone still unsubscribes from your list. That’s ok! You only want people there who truly wish to hear 
from you and are aligned with your message. It’s best for BOTH of you that way.  

The ones who may leave are simply making space, both literally and energetically, for those you can 
serve the best. 

So let’s continue!  

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
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Click the broadcasts tab at the top of your screen in 
ConvertKit. Then you can choose how to filter your 
newsletter or emails.  

Some emails may do well to go out to all subscribers while 
others should be sent to portions of your list that are most 
likely to be interested in the subject and engage with the 
content. 

Be smart and use your tags and segment your list or risk 
unnecessarily losing subscribers.  

 

 

 

 

 

 

 

 

 

http://tinalorenz.com/ConvertKit
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Don’t sound like SPAM. 

Speaking of being smart with email marketing, you’ll want to avoid 
using words or techniques which could get your broadcasts marked 
as SPAM.  

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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Here are my three favorite SPAM checker tools: 

https://sendcheckit.com 

https://spamcheck.postmarkapp.com 

http://www.mail-tester.com 

You should run your email copy through spam checkers like this, 
to ensure the highest level of deliverability for your message. 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 

https://sendcheckit.com/
https://spamcheck.postmarkapp.com/
http://www.mail-tester.com/
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Now we’re talking about the opt-in copy… 
 
 

 

 

 

 

 

 

…which is short and sweet.  

You can strategize your opt-ins in many ways, as a 7-part report 
delivered via emails, as a way to sign up for a freebie you’re 
giving away, to watch a video sequence, to schedule a discovery 
session with you…there are endless ways to leverage your opt-
in.  

If you have a client saying I only need 1 or 2 emails, that’s 
another place where you need to draw the line and say no, you 
don’t need 1 or 2. You need at least 7. It can take all of those 

before someone reacts, before they’re ready. 

It is not unusual for me to write 12 to 20 emails for a sequence. The more ways you can connect with the 
prospect the better.  
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I know colleagues and others in marketing that have up to 90% of their sales come from their 
autoresponders, not from the first time on a website. So it’s very, very important.  

You need to include your anti-spam message which is basically we’re not going to share or rent your 
name. We’ll be drawn and quartered if we do. You can also say if you’re ever tired of hearing from us, all 
you have to do is unsubscribe and we’re gone. However you want to say it. But basically, have a message 
that says we’re not giving away your information to anybody, we’re not selling it, we’re not renting it. 

When using a reputable email service provider (ESP) like ConvertKit, the unsubscribe option will always 
be included automatically. But you can customize it to suit your style and how you speak with your 
audience.  

It should always include something along the lines of: We respect your privacy; we promise to never sell 
or share your information to anyone. It can be, “We hate spam as much as you do. If you want to 
unsubscribe, I’ll disappear into the night.” You can have small print at the bottom letting them know there 
is always a way to discontinue communication, they don’t have to stay. Say this at the bottom of your opt-
in.  

Another approach to this is when you are using segmentation in your emails. 

For example, if your topic were how to lose weight on a low-carb diet, you might use an opt-in to give 
away a checklist of acceptable foods. 

Your prospect opts in for that and away you go with a sequence of emails featuring more helpful 
information about the acceptable food topic. 

http://tinalorenz.com/ConvertKit
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Then maybe on email #4 or #5, you introduce a story or concept about your favorite low-carb recipes. You 
might have a hyperlink in that email that would basically invite them to also hear about that topic too.  

When they click on the hyperlink, your email management system would already be set up with tagging 
and segmentation for that particular email—so your reader who clicked would now be on a new segment 
with you—where you would also be writing to them in separate emails about the low-carb recipes. 

Now you have TWO topics the prospect has raised their hand for (by opting in and then clicking the 
second topic) to indicate they are interested. They would get two different sequences of emails, one 
sequence for each topic: low-carb diet foods AND low-carb recipes. 

You can also include an opt OUT in an email, saying go here if you do not want to hear about low-carb 
recipes anymore, but would still like updates about low-carb dieting. 

See how this works? It is a more sophisticated strategy but worth spending some time on now so you 
begin to understand how it all fits together. 

On the other hand, if they had chosen not to click on the hyperlink in the email for low-carb recipes, it’s the 
same as telling you, no thanks, not interested in low-carb recipes.  

If you’re writing opt-in copy for a client, you just do them very simply in Word. You would indicate insert 
name here; insert email here; you would put little brackets; Yes, give me instant access or whatever you 
want on the button. You can insert their privacy message in the copy, but usually this is taken care of by 
the client.  

Opt-in copy for the box itself is very short, it might only be 10 or 15 lines total that you would do as a 
separate document you’d give to your client. 
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And you would indicate in your sales letter where to insert the opt-in. You can do that with brackets. 
Sometimes I do them in another color, like green, to avoid confusion and make sure their designer sees it. 
But you can recommend where that opt-in goes in the copy. 

Another aspect of an opt-in might be longer, such as writing an opt-in for a webinar. 

In that case the opt-in might be more of a landing page, with a headline, benefit bullets, and the opt-in 
box.  

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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Here’s an example of an opt-in page I wrote for my client for 
the launch of their new sawmill through a ClickFunnels launch 
sequence. 

The video they’re opting in for is faded out with a thumbnail showing 
once they opt-in, they are taken directly to the video sequence. 

I don’t do the design. I don’t lay it out in a finished style. You don’t 
need to do that, but just have a general idea of where you would 
like that opt-in to be. A very safe solution for that is upper left or 

upper right on the page.  

And that’s how easy it is to do an opt-in. It’s actually one of the easiest parts of your copywriting. 

Pretty simple, huh? But a very important part of the page. 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 

http://tinalorenz.com/ConvertKit
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Remember, there are different reasons why you have opt-ins.  

It may be for lead generation because they’re not going to buy 
anything directly off the page. It could a free report or a book they’re 
getting by opting in. The key with that is to have your sales message 
artfully woven into the content so they still get tremendous value but 
you are also subtly selling them at the same time.  

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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This is a beautiful lead generation book I created for my 
client.  

It’s extremely popular, and so filled with valuable content, they 
probably will never part with it. It becomes a coffee table book 
filled with persuasive points about buying their sawmills! 

 

 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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So why create an opt-in?  

First and foremost—to build your subscriber base.  

You could also use it to give away freebies, such as reports, 
books, infographics, and more. 

Another consideration for all of this is to create custom 
audiences, or segmentation. 

Lastly, you can use it as a marketing vehicle.  

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

____________________________________________________________________________________ 
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This has been an in-depth session, that’s for sure! 

Don’t expect to understand this all at once. It’s a lot. 

The way you should use this Session is to open up your trial ConvertKit account and follow the steps in 
real time.  

Get a feel for how it works. See how it all comes together. That’s the only way you’re really going to learn 
how to do this. 

But that’s the beauty of your Authentic Copy training.  

You can literally use these sessions, your transcripts, and your guidebook as your blueprint. Nobody else 
will know if you have to reference a point or two while you are writing their copy!  

So expect this to be an ongoing process. Give yourself the grace to learn at your own pace. It’s all right 
here for you, and so am I! 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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As for homework? Let’s keep it simple… 

I encourage you to play around with ConvertKit and familiarize 
yourself with some of the techniques and strategies I’ve shared 
before moving onto the next session.  

Before you know it, you’ll be writing emails like a pro. 

And in Session 9 I’m going to show you exactly how to do it! 

 

 

Notes: 

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________

___________________________________________________________________________________________________________ 
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___________________________________________________________________________________________________________
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