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Congratulations! You’re on your way to becoming a well-paid copywriter! If you’ve been looking 
for the perfect work-from-home gig, you've found it.  

Copywriting has changed my life completely, and it can change yours too. I’ve been where you 
might be right now, looking for something I could do that would radically transform my life. And I 
found it in copywriting. 

Copywriting has not only given me the opportunity to make a multi-six-figure income in far less 
time than it would have taken in corporate America (I’m talking less than one year), but it has 
also allowed me to meet some amazing people whose lives have been changed through the 
writing I’ve done for them. 

Wow, Tina? You actually claim to change other people’s lives through copywriting? 

Yes, I do. Let me give you one example. 

I created sales copy for an entrepreneur 
that brought in a million dollars net profit in just 30 days. 

That’s correct. 30 days. A million dollars. 

And let me tell you, when you write something that earns someone a million dollars in 30 days, 
you, my friend, have just changed their life. 

And that’s just one example among many I could give you of ways your writing can literally 
change someone’s life. 

There are obviously many ways to work from home, but starting an online business continues 
to be one of the easiest, least expensive, and most successful ways to own your own business. 

The market has never been better for starting your own business from home. Business is 
changing in our world. You very rarely see CEOs and their staff in the same building anymore. It 
is more possible than ever to work from home or anywhere you want to. 

I knew I wanted to work from home; I just needed to find my sweet spot. When I found 
copywriting, I knew I was right where I belonged. If you've been looking for a way to change 
your life, you've landed in the right spot. Copywriting can change your life just like it has 
changed mine. 
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Let me show you why I believe copywriting is such a wonderful work-from-home opportunity, 
and then let’s get into 11 ways to get your first copywriting client FAST.  

The sooner you get started, the sooner you can start making your dreams come true. 

Why Copywriting Is the Best Work-From-Home Gig 

1. You can start with very little investment and make money right away.

This is my favorite part of copywriting. You actually don’t need very much to get started in 
copywriting. 

 Let’s talk about what it would take if you wanted to open a brick-and-mortar business today: 

● First, you would need a business license and whatever other paperwork and permits 
your city requires. The bigger the city, the more red tape you have to cut through. Many 
people give up at this step simply because the cost and stress are too much.

● Then, you need a building. And businesses don’t get the privilege of signing one-year 
leases. That’s right, get ready to commit to paying tens of thousands of dollars or more 
every year for at least 5 years. Whether your business succeeds or fails, you'll have 
committed to pay that lease money. Most people can’t afford that type of high-level risk.

● Now, you need inventory. No matter what kind of business you intend to open, there are 
things you'll have to purchase. Even if it’s just office space, you'll need furniture, 
computers, etc.

● Next up is insurance. If you've ever researched liability insurance for a business, you're 
aware of the astronomical costs associated with it. You can go ahead and estimate in 
the high six-figure range for your insurance. Add employees and you increase that 
number exponentially.

● If you do plan to have employees, you’ll need to figure in salary, taxes, retirement, etc.

This all sounds like an awful lot of stress to me. Stress and financial risk. On the other hand, let’s 
look at what you need to start a copywriting business.  
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You need my copywriting course and a computer. The end. 

No overhead, no extra expenses, no inventory, no red tape, no liability coverage for accidents in 
the building you’re leasing, no sky-high lease agreement, no employees who need sick days and 
insurance coverage and training. (Hint: those employees may come later as your business grows 
but they won’t require all the things brick-and-mortar employees require. They can work from 
home just like you.) 

So there you have it. Copywriting makes good sense for anybody who needs to make money, 
not spend it. You can literally get started with copywriting today. Starting today is simply 
impossible with brick-and-mortar businesses. Which leads me to… 

2. You can start FAST!

It doesn’t take months or years to learn copywriting. You can learn your Digital Marketing 101 
Triple Whammy in Authentic Copy in a matter of hours and literally be ready to start your first 
copywriting job the same day.  

Let’s face it: most jobs require months, if not years, of training. Add up the expense of that, 
whether you’re talking about college or some sort of specialized training, and you're committed 
for years and thousands of dollars. You may come out of training up to your eyeballs in debt 
with no job prospects.  

Of course, during all this time, you still need to make money to support yourself. And the 
saddest part about it is there are no guarantees you’ll have a job waiting for you when you’re 
finished with whatever training you chose.  

It can take months to find a well-paying job, even if you have a higher degree. Jobs don’t come 
knocking at your door. This is one of the biggest differences in choosing to be a copywriter.  
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Jobs may actually come knocking at your “virtual” door at some point once you have 
established yourself as a skilled copywriter and start getting referrals. 

The thing is, once you finish this course, you will already know more about copywriting than 
most business owners. These business owners are willing to pay somebody like you for 
your copywriting skills because they have no idea how to do it themselves.   

All you need to do is begin! 

3. You Can Expect Amazing Pay.

Let me ask you a question: how many jobs can you name where your income is completely and 
totally limitless?  

Sure, there are jobs that pay high commissions but again, somebody else is determining your 
rate of commission and they're also taking a cut.  

When you own your own copywriting business, the only person who decides the rate of pay is 
you. 

You are now the boss, the CEO, the head honcho, the president of the company. You don’t have 
to settle for the crumbs. 

Copywriting is an extremely lucrative business for a very simple reason. 

Copywriting is a specialized skill that most people simply don’t possess. 

And yet it is a skill necessary for every business on the planet. Every business needs copy written 
no matter what type of business it is. The beauty salon needs copy; the exterminator needs 
copy; the dentist needs copy; even the grocery store needs copy. 

Copywriting is a skill in such high demand, I’ve been able to make a high six-figure income for 
years while working part-time! 

Here I am talking about earning multiple six figures per year while working part-time and maybe 
it has you wondering… 

“What could I earn as a copywriter?” 

That’s a good question, and one you definitely should be asking.  

It’s only reasonable you want to know what type of income to expect as a copywriter. And I can 
tell you that $3K per month is more than doable and on the lower end of the type of income 
you can expect to earn.  
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I can think of a lot of ways $3,000 per month could change your life. I’m pretty sure you can too.  

You could take an amazing vacation you’ve always wanted to take. Maybe you could quit that 
job that’s sucking the life out of you every single day. Or could be you can just quit worrying 
about money!  

If $3K per month is the low end, what in the world is the high end? There is no high end. That’s 
right—there’s nobody but you limiting what you can make when you become a copywriter.  

This may sound like hype, but it truly is not. Top-notch copywriters can make 7 figures a year. 
Keep in mind, you can eventually leverage your copywriting skills into other profitable avenues 
by creating your own products or trainings. That’s an entirely different topic, but it’s good to 
understand the “limitless” part is that you can create MORE if you want to. 

But for right now, set your sights on what would be life-changing for you, and begin. 

Because if you're willing to do the work, you can turn your initial investment into an income 
you only dreamed of before you began your copywriting business.  

Of course, there is no way I can guarantee what YOU will make. It’s all up to you. 

Just remember, the more you put into it, the more you'll get out of it. And the sooner you 
begin, the sooner you'll see results. 

4. There Is Endless Demand for Copywriting.

So many of the jobs in our world are being automated. Even the checkout at your favorite store 
is now automated. Well, guess what?  

Here’s a job that can’t be automated! 

There are literally millions of businesses, both online and offline, depending on copywriters to 
provide the words and strategies they need for their websites, emails, and more.  

As a copywriter, you can zero in on one particular area you’d like to specialize in. For example, 
perhaps you want to focus on writing lead magnets or landing pages.  

Or you can develop a more diverse business and write complete marketing packages for online 
or brick-and-mortar businesses with everything from opt-ins to sales letters to email to print 
sales copy. YOU get to choose based on your strengths.  
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5. You Can Own Your Time!

Does any of this sound familiar? 

● You’re tired of showing up early, leaving late, and still feeling behind…

● You’ve had it up to here with giving your best hours to the office, only to be
unappreciated and underpaid…

● You’d like to take a permanent break from working your tail off all week and then
spending your Saturdays running all the errands, doing all the housework, getting the
laundry caught up, and trying to get the yard work done…

In other words, you spend way too much of your precious life energy wishing you had more 
time to do the things that truly matter to you. Yep, I get it.  

So here’s the good news! 

When you work for yourself as a copywriter, you set your own schedule. Start your workday at 
4 a.m. if you want. Or, if you’re a night owl, fine! Work from 7:00 p.m. until 2:00 in the morning. 

There’s nobody to stop you. Want to work half-days and have the rest of the day for yourself? 
Make it part of your schedule. You are in control.  

6. You Can Have Peace of Mind.

In this day and age, it seems like no job is safe from cutbacks and downsizing. Pink slips are 
handed out on a regular basis in many businesses these days. It can be downright scary not 
knowing when you might be laid off or offered early retirement. 

But I can tell you in the years since I began copywriting, I haven’t once worried about a 
downturn in the economy or a company being sold. I don’t have to worry about a boss deciding 
she can’t afford me anymore. 

Why? Because my work is not limited to one company. I’ve been able to create “multiple 
streams of income.”  

That simply means my income isn’t dependent on one company or one person. I can take on as 
many clients as I'm able to serve and if something changes with one of them, my income doesn’t 
just go away. 

This has brought me true peace of mind, knowing the only person who holds my income in 
their hands is me. 
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Can you identify with any of the following? 

● Are you a stay-at-home parent who needs to contribute to the family income?

● Perhaps you're a retiree with some income, but you’d like a little extra cash so that you 
can travel more.

● Maybe you're a recent college graduate who hasn’t found the perfect job yet.

● Or maybe you’re just someone who wants to experience freedom in your life and work.

If you’re ready to take your life and your future into your own hands, trust me when I say, 
copywriting can bring you peace of mind as you’ve never experienced.  

Your peace of mind comes from the fact that you're in control of your income and your LIFE, 
not some impersonal investor or faceless corporation.  

Stop working full-time hours for part-time pay and take control of your life. 

7. Discover FREEDOM! You can work from anywhere!

Close your eyes for a minute and imagine with me...picture not having to fight traffic every 
morning, not wasting hours of your life in your car or on the train. Not paying for public 
transportation or cabs to get you to work.  

Consider some of the perks of a location-independent lifestyle. 

● You can work while on vacation.

● Your vacation can turn into a life of full-time traveling.

● You could stay home on those snowy days, those rainy days, or those days we have here
in Arizona when it’s 115 degrees outside.

● You can work in your pajamas, your yoga pants, or your sweats every day. (Nobody is
watching—I prefer bare feet!)

● You can work wherever, whenever, and however you like. That’s true freedom!
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Any of these possibilities can be true for you. Whatever lifestyle you dream of can be yours for 
the taking.  

You only need two things: a reliable internet connection and a computer. 

You could literally be sitting on the beach in a chaise lounge, holding a fruity drink with a cute 
little umbrella, and working. Sounds like a stereotype, but you really can do it!  

If you’re burned out from the cubicle lifestyle; tired of staring at walls all day, wishing you could 
spend more time outside in the fresh air; if you dream of traveling but you don’t have enough 
leave to allow it; copywriting may be the perfect job for you. 

What are your dreams? Where would you live if you could live anywhere? As long 
as it isn’t in the middle of the jungle (I don’t think there is reliable internet in the 
middle of the jungle, but hey, maybe?), you can work from anywhere in the world 
when your business is copywriting.  

Are you ready? Okay! Then let’s get started with… 
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11 Ways You Can Get Your First Copywriting Client FAST! 

1. Identify 10 potential clients. 

Always begin at the beginning: 

● Who do you know?

● Do you have a neighbor that owns a business?

● Who do you network with on a regular basis? Do you have drinks or dinner with other
colleagues?

● Who are you friends with online that you could reach out to?

● Are you in any private FB groups that allow you to pitch your services?

● Do you follow any businesses online that you could reach out to?

If you don’t have 10 potential clients on your list yet, consider local businesses. Write down a list 
of businesses in your area: things like salons, restaurants, dentists, dog groomers, doctors, 
restaurants, and really any local business that you could write copy for. 

Go ahead and look at some websites of local businesses to get a good idea of what they have 
and what they might need. Does your orthodontist have a website but it’s sparse? They could 
likely use your help making it user-friendly and showing all of the services they offer.  

What about the hair salon you go to? Or your doctor’s office? Have you ever looked at their 
website?  

Take a look at their website and decide if you would be inspired to make an appointment there 
based on the website alone. Think of some strategies you would recommend if you were hired 
to write copy for the site. 

Then send them an email or a short video (check out www.Lumen5.com as a way to easily 
create short videos).  

Offer to do a 15- or 20-minute complimentary assessment of their current website copy for 
them. You can do the assessment on a live Zoom call and use a screen share to take a quick 
walk-through of their website with them. 

Don’t do it on the fly. SCHEDULE the assessment call. Own your time, right from the start. 
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On the call, share a few of the things you've pinpointed as needing attention. Perhaps they 
have no way to capture emails, that kind of thing.  

Do NOT tell them exactly how to do it! Tell them WHAT, not HOW. The “how” is your job. 

2. Make a list of potential peers or influencers.

Potential peers or influencers are others who work in the online space. This could include 
service providers such as web designers, Facebook ad specialists, social media managers, 
ClickFunnel builders, etc.  

In other words, you want to look for people who offer services that would be complementary to 
your services as a copywriter so you can establish working relationships by providing help and 
support for each other. This is also a great way to get referrals.  

One easy way to find people who already work in the online space is to ask in any business-
based Facebook groups you're in. You can ask group members to share a link to their website 
with you as well, so you can see exactly what they do and how they market themselves.  

Once you have a list of people in your industry, begin to reach out to them through social media 
or email. Follow their accounts and engage with their content in an authentic way.  

3. Update or create your social media profiles.

It's so important that your social media profiles be a direct link to your new business. 

When people follow you on Facebook or Instagram or connect with you through LinkedIn, they 
should immediately know what it is you do.  

How will they know? Through your bio. Every social media platform has a bio section where you 
can talk about what you do, what skills you possess, and the types of services you offer. 

Be sure you don’t write your bio as if you're a newbie. Claim your knowledge with confidence! 
Talk about the skills you've learned in Authentic Copy as skills you now possess. Own it! 

Because guess what? You do! Call yourself a copywriter. The more you say it, the more you'll 
believe it and the more real it will become.  

We become what we think about, so think of yourself as a skilled copywriter and present 
yourself as one, even if you’re still new and nervous. Nobody else will know you’re new  
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(or nervous) unless you tell them. Every surgeon had their first surgical patient, but I would bet 
the patient didn’t know they were the first.  

Remember, the most important thing when setting up or updating your social media profiles 
is to always choose a business account. This will allow you to track your metrics, which 
won’t matter very much in the beginning. But when you are a multi-six-figure copywriter, 
you'll be glad to have this data. 

● On Facebook, you'll create a business page by going to your Facebook profile and in the 
top right corner clicking on “Create.” Choose “Page” and then choose “Business.” Follow 
the steps to get your new business page all set up. You'll be given the option to invite all 
of your Facebook friends to “Like” your new page, so be sure to send those invites out. 
Before you know it, people will be finding your page in their “Recommended Pages to 
Follow” posts.

● On Instagram, go to your profile and click on the 3 lines in the top right corner and then 
click on “Settings” at the bottom. Scroll down and click on “Switch to Business Profile” and 
follow the prompts from there. It couldn’t be easier to make the switch on Instagram and 
again, you'll get information that will help you to know who is interacting with your page 
and how to engage with your followers.

● Twitter is seen as unimportant by some, but if you want to get noticed by companies or 
brands, tagging them on Twitter is still the quickest way to get their attention. It's easy 
to share anything you post to Instagram on Twitter in one step.

● In LinkedIn, simply go to your profile and update your information. The cool thing about 
using LinkedIn is that you can search for people in the copywriting niche to follow and 
engage with by clicking on “Build Your Network” or “Personalize Your Feed” in the top 
center of your homepage. Be sure to be as specific as possible on your LinkedIn profile so 
that you connect with people whom you can benefit and who can help you as well.

● Pinterest is not actually a social media platform. But many people confuse it with one. So 
let’s talk about it while we’re here. Pinterest is actually a visual search engine and is used 
by over 250 million people each and every month. As a copywriter, I think you can hold 
off for a bit on Pinterest, especially if you're learning another platform. At some point, you 
will want to set up a Pinterest business account and begin to pin to boards there. But it 
may be worth it to wait until you can afford to hire it out. (HINT: That’s what I do!)
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One of the most important things to remember about social media is that it’s a tool for you to 
use. You are the master of the tool; the tool does not master you.  

Focus on one social media platform at a time until you are comfortable with it before getting 
busy on another. Once you start making money, you can hire a VA to handle all of your social 
media accounts or just the ones you don’t enjoy.  

4. Set up a simple website.

There are many ways to set up a website, but I want you to do it the best way from the start. 
Yes, you can set up a website for free but there is a problem with that—you don’t own any of it. 

That’s right. If you set up your website on any of the free platforms, like Weebly or Wix or 
Wordpress.com, you don’t own your content and it could literally go away at any moment. 

It is very important to set up your website as a Wordpress.org site. (See that? It’s .org, not 
.com) It is a simple thing to do. The first thing you need to do is buy your domain name and 
hosting.  

If you need some help getting started with this on your own, you may want to follow the 
instructions in this blog post step-by-step. You can quickly have a site up and running!  

I recommend NameSilo for purchasing a domain. It’s easy to use, and they are very inexpensive. 

I prefer to use the company SiteGround for hosting my websites. You can purchase your 
domain name and hosting in one fell swoop and the customer service offered by SiteGround is 
second to none. 
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You will also want to use a theme for your site. A theme is a framework that affects how your 
blog looks, functions, and behaves. And it makes your site look pretty! There are both free 
themes and paid themes.  

Choose carefully because you want your website to represent you well. And choosing a theme 
will make it easy to accomplish because it’s “done for you” as a design framework. 

Envato Market Theme Forest is a great place to choose a theme. Again, it doesn’t have to be 
expensive, and it’s fun to rummage around through the designs. DIVI is a theme many bloggers 
prefer.  

To sum it up, you absolutely must have your domain name and a website host. The cost for both 
will be very reasonable. And you can always start off with a free theme if you’re on a tight 
budget.  

Once you have your site up and running, here are a few things you want to be sure to 
include. 

● A way to contact you. You need to have a business email linked to your website and a
contact form above the fold on your site. (Above the fold means it can be seen without
scrolling.) You can also add a contact button at the bottom or in the sidebar. Make it
easy for people to see how to contact you! Nobody should ever have to look all over
your site for a contact button.

● Writing samples. If you want people to be interested in hiring you for copywriting jobs,
you need to give them a reason. We will cover this more in Point 6 below.

● Client testimonials. Once you get even one client who is happy with your work, ask
them to write a testimonial for you. Again, we will go into more detail on this in Point 10
below.
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● A good headshot. Even if you have a friend take one with a smartphone for starters, just
get a good headshot up there so people will begin to recognize you. You can get
professional headshots later on. No need to spend money here right now. The main
thing is you want your face to be connected to your brand and you want to use the
same photo across the web so that when people see that photo, they associate it with
who you are and what you offer.

5. Start blogging.

So maybe you're wondering why you need to start blogging. I mean, if you're going to be 
copywriting for people, why do you need to write blog posts? And that’s a very good question, 
so kudos to you for asking it! 

The great thing about blogging is that it’s a way to show off what you can do and have a lot of 
people see it. You can share the things you're learning about having an online business. Let me 
tell you, people gobble up articles that tell them how others are figuring out the online space and 
that give real examples of the location-independent lifestyle.  

People are hungry for change in their lives, so the more you share on your site through personal 
blog posts you write, the more those people will come back to you for help. And the other 
benefit is that if somebody asks them if they know a good copywriter, you'll immediately come 
to their mind.  

Your blog is your online calling card in a way. It’s how you get your name out there, how you 
begin to draw people in, and how you can share your skills with those who may need them.  

Write blog posts that talk about how to market yourself and your skills. When you learn 
something new in your copywriting business, write a blog post about it. Become a person who 
shares what you know, and others will soon depend on you for that knowledge.  

One of the best ways to grow your gig is to be seen as an expert in your field. The more you 
teach about what you've learned, the more people will see you as that expert. And the more 
you are seen as an expert, the more in demand your work will be.  

Again, if you need some help setting up a blog, you can follow my instructions in this blog post: 
https://therenegadeboomer.com/how-to-start-a-blog/ 
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6. Create writing samples.

What you want to do here is create samples of copywriting as if they had been written for real 
businesses. It is very important that you not use a real business or insinuate in any way that you 
have written for any specific business. I believe in walking in total integrity in your business. 

Make up a business, whether that’s a dog walking service or a Jell-O drive-thru. Go through all 
the steps to write the copy for this made-up business’s website. Write articles, write a sales 
page, write a print advertisement, or write an email sequence. Go all out describing the services 
this business offers.  

Practice all the skills you learn in Authentic Copy on this imaginary business. Don’t hold back just 
because it’s not a real business. You need to have something to show people who come to your 
website. You can’t expect them to just hire you for their projects without seeing what you can 
do.  

Here’s a funny little story I’ve rarely shared… 

When I was first starting out as a copywriter, I decided to write a marketing piece just for fun. 

My imaginary product was going to be monkey-bar and shoelace-tying lessons, delivered by 
a 5-year-old. I wrote it like a mini-sales letter, in a very conversational “5-year-old” style. Yeah, I 
had to channel my inner preschooler!  

In fact, it was called “Monkey Bars and Shoelaces.” Original, right? 

I posted it in a group I was part of, and guess what happened? 

It got noticed by the owners of a huge newsletter and included in one of their mailings! I got a 
lot of attention and access to potential clients just from writing something for fun. You never 
know what can happen when you're willing to put yourself out there.  

7. Use an online job site.

If you want a more concrete idea for a writing sample, let's talk about how to use an online job 
site such as Upwork to get ideas. (Full disclosure: I’ve never had to use Upwork to get jobs, but I 
know people who have. It is a legitimate job site and many people get their start here before 
moving on to much bigger things.) 
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First, before you even go to Upwork, brainstorm 10 ideas or topics you're passionate about 
or really geek out on...things you could talk about for hours.  

Now go to Upwork and look for writing jobs on any of those topics. 

Once you find a few potential jobs available on some of the topics on your list, choose one of 
them to work with.  

All you need is one, so don’t go crazy and choose four. You want to make money from your 
efforts, not write for free. Choose the one you would be most excited about if it were a real 
contract you were fulfilling.  

Then do this… 

● Write a relevant sample related to the topic as if you were writing it for a promotion or
product in that niche. Let’s say you’ve chosen the social media management niche and
you’re going to write a landing page for this person’s website they will use to sell their
services.

● First of all, do a little bit of keyword research on the specific social media platform this
person would be selling services for. Once you have your keywords, write part of the
copy for the landing page. Really take some time with this.

● Read what you’ve written several times aloud to really hear how it sounds.
If you can’t read it smoothly, or you stumble over words, you need to tweak that part of
the copy. It should be so conversational, it is easy to read aloud and understand.
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Check your word count and challenge yourself to remove 25% of the words while 
maintaining the integrity of the copy. Tighten up your sentences and remove any 
extraneous words. 

● Never be afraid to edit. Editing is what makes you sound professional and separates you 
from those who will never make a living copywriting. If you refuse to edit your work or 
you think it doesn’t need editing, I can say with confidence that you are wrong. Every 
professional writer edits and edits and then edits some more.

● Work on this piece of content until it shines. Polish it to a high gloss. Write and rewrite 
until you can read it through multiple times without finding a single thing you need to 
change. Then leave it alone and come back to it one or two days later and go through the 
process again. It's amazing how many mistakes show up after 24–48 hours of not looking 
at it.

● And while editing is crucial, I don’t want you to overthink it either. Don’t paralyze 
yourself. If you insist on perfection, you will never make a living copywriting because you 
won’t be able to complete projects in a timely manner. Write the way you have learned 
through Authentic Copy and do your absolute best to edit it to a high sheen. But don’t let 
it take you a month to do it.

● Now, go back and answer one of the Upwork ads related to the content sample you 
wrote. Include your sample piece of content as an EXTRA. (HINT: This will already put 
you at the front of the pack because you’ve over-delivered!) If you create this content in 
Google Docs or Dropbox, you can simply send them a link to the piece.

See how powerful this could be for you? You’re welcome. 
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There are also some very specialized types of copywriting, so if you decide to go that route 
after going through Authentic Copy, you can make your sample go along with whichever of 
those you choose.  

For example, one specialized type of copywriting is called video explainer scripts. These are 
short scripts that explain how a product works, what it looks like, etc. You can write one of 
these scripts and include it as a sample. 

Maybe you want to specialize in writing story-based emails for clients. If so, write a sample 
email or email series. Only include the subject line, opening paragraph, and the bullet points 
that would be fleshed out in each email of the series. Remember, this is a sample, not a full 
piece of content. 

Whatever type of sample you decide to write, keep it on the shorter side. 

Samples shouldn’t be longer than about 600–1,000 words. You aren’t writing an actual full-
length piece of copy; you're writing part of a piece of copy as a sample. Think of how you can 
listen to a sample of a song or audiobook on Amazon. You don’t get to hear the whole thing. 
You get to hear a short portion of it. Your sample is a short portion, not the whole enchilada.  

Again, if you don’t have your website up yet, put the samples in a Google Doc or in a Dropbox 
folder. Google and Dropbox are both free and many content creators already use them, so 
nobody will look at you funny if you send a link from either of them. Call it your portfolio and 
you’ll be good. 

If you can get the attention of a few people looking for help on a site like Upwork, you’re well 
on your way to getting those coveted client testimonials. Obviously, getting your first few jobs 
on a site like Upwork won’t get you a $16,000 contract right out of the gate. 
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It can, however, get you started making money quickly and get your name out there. Even as a 
beginner, you should expect to earn at least several hundred dollars per project.  

Let’s talk about rates of pay while we're here. 

If you're currently working a 9–5, then you likely get paid either by the hour or as a set salary. 
When you begin copywriting, you will need to change your thinking about how you get paid.  

As a copywriter, you will be charging by the project, not by the hour. And while I don’t want you 
to get hung up on what your hourly rate might end up being, I do want you to be sure to get 
yourself to a minimum of $30-50 per hour. Can you find a job today where you can earn $30-50 
per hour while also working from anywhere in the world you want to work and only working the 
hours you want to work? You can with copywriting! 

The great thing about copywriting is that the more you do it, the better you get. And you also 
figure out how long certain types of writing take you. For now, concentrate on that $30–50 per 
hour figure and before long, you'll be able to move on to charging per-project fees at a much 
higher rate.  

Remember though, this is just for you to THINK—not to advertise you charge that per hour. You 
may well be able to quickly go beyond that when you state your fees. So don’t limit yourself by 
boxing yourself in with an hourly fee.  

Following this method is the best way to begin to earn money quickly if you don’t have any 
leads when you finish your Authentic Copy training. It's also the best way to get writing 
samples for your portfolio and plenty of happy client testimonials. This is how you could get to a 
six-figure copywriting business. 

To Recap: 

ü Go to Upwork and look for copywriting jobs in an area that you feel super confident writing 
about.

ü Choose one of these jobs and write a short (600–1,000 word) sample piece on a topic very 
similar to the ad. Send this piece of content along with your response to the ad.
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Do not write an entire piece of copy for the ad, just a sample. 

Things you might want to include in your sample are a headline, bullet points for the 
information to be included in the full piece, or a specific call to action that would make sense 
for the audience of the sample’s niche. Remember, this is a sample for an audience or topic that 
is similar to the ad you are going to answer through Upwork. This is not an actual piece of 
content and you can’t promote it as being so.  

The best way to get your first job in copywriting is by standing out from the crowd. One way 
to stand out in the world of copywriters is by writing stellar content. Write a sample piece of 
content that blows your intended audience away and watch the jobs start to roll in. I can tell 
you from personal experience, it only takes one satisfied client to get the ball rolling in your 
business. Make your first sample one your prospective client can’t ignore.  

8. Research other online job markets.

Once you're familiar with Upwork and you’ve answered a few ads there, you can branch out to 
other online job markets. There is certainly no shortage of places to look for online work these 
days, so I will only share a few here. Feel free to explore these and see which ones might be a 
good fit for you. 
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● Mediabistro. This job 
marketplace offers job 
listings, courses to help you 
develop skills, articles to 
help you in your job search, 
and services like resume 
writing and LinkedIn profile 
auditing. Some of these 
offerings might not make 
sense to you right now, but 
when you get further along 
in your business, come back 
to this and see if you can 
use any of it.

● Indeed. This site not only lets you look for jobs, but it also has a salary database that can 
be very helpful. You can search by geographic location or by salary, for full-time work or 
part-time, and by company or experience. You can upload your resume and read reviews 
on companies. You can spend hours looking through job opportunities on Indeed and 
they run the gamut from beginner copywriter making $15 per hour all the way to 
someone who has several years of experience and is making much more. My favorite 
part of Indeed’s website is the ability to filter your search to the exact specifications you 
want.

● LinkedIn. If you haven’t set up a profile on LinkedIn, you need to go do that right this very 
minute. LinkedIn is the premiere site for anyone who has any kind of job anywhere. I 
don’t care what you do, you need to be on LinkedIn. A lot of people see LinkedIn as being 
only for white-collar and professional workers, but that couldn’t be further from the 
truth. In today’s technology-driven world, more people than ever are telecommuting for 
work. It's no longer the norm to have Monday morning meetings in a boardroom. Sure, 
some companies still pull that off, but more and more companies are employing people 
who work on a contract basis. These people can work from wherever they are with no 
need to travel to an office. LinkedIn has risen to the top of the online job marketplace 
space with the ability to make connections with others in your field. You can build out 
your profile, network with others, take courses, and read or contribute articles to be 
shared in the main feed.

● Flexjobs. Flexjobs prides themselves on weeding out the junk from the good stuff. If you 
have ever tried to find work online, you know that there is a ton of spam out there. 
Flexjobs offers a better experience. You can search by location, category, experience, 
featured jobs, or research companies. Flexjobs also offers career coaching and resources 
like videos on finding remote jobs.
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● Hubstaff Talent. This is a newer online job marketplace, but it's worth mentioning. You 
can create a profile and have companies contact you directly if they need your skills as a 
copywriter. Spend some time looking this one over if you want more options.

9. Gather endorsements and testimonials.

This is an example of an endorsement written for me by my copywriting hero, Gary 
Bencivenga. Gary wrote this one himself. But here’s what you can do if you don’t have any. 

Think about your entire adult life, including any jobs you held and people you may have helped. 
Have you ever written anything that could be added to your portfolio? Have you ever helped 
someone by writing something for their business?  

Have you ever written anything for a friend’s website or helped them with a professional letter? 
Perhaps you worked with a group to put on a car wash or a bake sale by writing newspaper ads 
or flyers. Do you have experience writing “yellow pages” type information for a business?  
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If you've done any of these or similar things, ask anyone that you worked with if they would be 
willing to write a testimonial for you. All you need is 3–4 sentences about what you did and how 
high the quality of your work was. It would also be helpful if they could share the results of your 
work. For example, did your writing get them more sales?  

If you helped a friend with a website, maybe they could share how many more people came to 
their website and signed up for their email list after reading what you wrote or how many more 
of their products they sold after having you write their sales page. 

Have you done any type of writing for a nonprofit? Perhaps they would be willing to write a 
short testimonial about the type of work you did and why it was so valuable for them. 
Volunteer experience can go a long way toward building your business, so be sure to ask 
anybody that you volunteered for to write you a testimonial if you did any copywriting for them. 

It might feel awkward to ask people to do this for you. But I’m going to recommend you get 
over it. Testimonials will be important to you as you get your business off the ground and until 
your name becomes synonymous with skilled copywriting, you can rely on the compelling words 
of others to share your skills with prospective clients.  

The people you ask to do this may tell you they wouldn’t even know what to say. And this is 
great! Why is it great? Because you can write it for them. For example, I have a friend who asked 
a client for a testimonial and the client said, “Tell you what, why don’t you write it and I'll just 
approve it?” 

She asked me if this was an acceptable way to gather a testimonial, and I assured her it was. 

The awesome thing about this is my friend was able to really think through which aspects of 
the client work she wanted to highlight in the testimonial and she could include those. If the 
client had written it, she would have had zero control over what the client chose to highlight.  

She spent several days thinking through and making notes on what she wanted included and 
once she got it all written and sent it to the client, the client’s response was, “Perfect! I love it. 
I wouldn’t change a thing.”  

She got her testimonial and she also was able to choose every word in it. That’s what you call a 
win-win.  

Now obviously you can’t write a testimonial for someone and use it without asking them. 
Remember, one of our rules is to remain in integrity at all times. Always ask your friend, family 
member, or client to write it. But if they aren’t sure what to say, then you can offer to write it 
for them. And you simply have them sign off on it.  
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The beauty of this is you get the testimonial and it says exactly what you want it to say. You are 
in control of the skills talked about and the value you bring. And if you’ve done your homework 
in the course, you’ll be able to write an amazing testimonial letter in which every word is the 
absolute truth and is worded in a way to get the attention of everyone who sees it.  

10. Start networking!

Now, wait a minute. Don’t run away. I know the word “networking” carries connotations of 
corporate shindigs where the wine flows freely but the conversations are nothing short of 
awkward. Nobody gets excited about networking events, right?  

Wrong. 

Networking is one of my favorite parts of being an entrepreneur. I love people and I especially 
love meeting new people who have the same enthusiasm for marketing as I do. And you know 
what else I love? I love being able to help people.  

Attending events is a tremendous way to meet like-minded people, but also to give back to the 
entrepreneurial community as a whole. It’s a powerful way to both get your questions answered 
and provide value to others.  

It shouldn’t be hard to find local networking events if you live near at least a small city or larger 
town. Even some rural areas have events where you can meet local business owners. Or if you 
want to go big, attend a large marketing event or conference in the niche you want to serve.  

For example, the largest marketing event I’ve gone to had 3,500 attendees. But rather than 
approaching it with the mindset of it being overwhelming, I was strategic and intentional. And 
you know what? I ended up with $115,000 in client work just from that one event.  

Keep in mind I didn’t achieve that by approaching in desperation or some weird hard-sell 
assault. I went with the intention to be of service. I asked pertinent questions about their 
business. I was curious. I shared my knowledge generously, with the goal of helping them in 
some way.  

You make a sincere connection, you give value, and you will find it comes back to you in multiple 
ways.  

There are conferences for just about every kind of business you can imagine. You could attend a 
conference for bloggers, drone owners, mechanics, airplane pilots, or hairdressers.  

You will only be limited by your finances and the amount of time you can spend traveling. Stay 
local if you're just getting started and you want to ease into the water.  
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Wondering if this still works if you’re a beginner? Don’t fret. You can be like me and go off the 
high-dive your first time up.  

Let me tell you about my very first networking event. 

The very first big marketing event I attended was a retirement event for Gary Bencivenga, 
The Bencivenga 100. Just in case you have no idea who Gary Bencivenga is, he’s been called 
the world’s best copywriter.  

I was a brand-new copywriter at the time, but I knew enough to realize this event would be a 
veritable gold mine of opportunities. If a man as well-known in the copywriting world as Gary 
Bencivenga was retiring, the 100 people who were lucky enough to get tickets to the event 
would be surrounded by virtual heroes of the copywriting world.  

I wasn’t making much money yet, and the event was high ticket. Plus, the event venue was 
the St. Regis Hotel in New York City. The rooms at that time were more than $500 a night. 
AND Gary didn’t take credit cards. You had to pay in cash. Yikes! 

But I knew it could massively accelerate the path of my copywriting career, so I made the 
decision I would be one of the 100. And here’s what happened... 

I went with the complete intent to form relationships with other attendees by asking key 
questions, listening to their replies, and offering helpful advice and marketing tips. Notice, 
I went to learn AND to network.  

I left that event with $80,000 of projects booked, which quickly grew to $100,000. 

Not only did I book 6-figures' worth of work, but I was also invited to attend an upcoming 
marketing event equally as valuable. And I was to be the personal guest of the gentleman who 
was putting on the next event, who just happened to be the famous Gary Halbert. If you don’t 
know who he is yet, Google his name. He is legendary.  

That next event catapulted me into the world of high-level copywriting as I built a network of 
partners and potential clients for the future. From that moment, I have never made less than 
multiple six figures every year while continuing to work part-time and traveling as much as   
I like. 

There is no way to overestimate the value in attending networking events. I understand if you 
have never attended anything like this, you might feel nervous or even afraid. You may 
wonder what you possibly have to offer and if everyone will see you as a beginner who has 
nothing to give back. 

Take my word for it and follow my example. Step out and discover the world waiting for you. 
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I think you’ll be shocked to discover just how giving, how sharing, and how supportive the 
copywriting community is. We help each other. We support each other. And we don’t look down 
our noses at those who are just a few years behind us.  

There is untold benefit to attending marketing events. You can meet people you would like to 
model your business after; you can ask questions and get answers right there, from the people 
who know best; you can meet and partner with people who can use the skills you have to offer. 
There is nothing like walking away from a networking event with projects booked.  

And although you might not snag $80,000 projects, if you do your homework, prepare, and really 
put yourself out there, you will be surprised what you’re capable of.  

11. Market yourself consistently.

The biggest mistake you can make, besides not getting started, is to expect people to come 
looking for you.  

You must market yourself consistently. Don’t think for a minute that you can take this course 
and then sit back and wait for the jobs to roll in. Remember how I told you that I did whatever it 
took to get one of those tickets to Gary Bencivenga’s retirement event?  

What I didn’t mention was that those tickets were $5,000 each. Cash. And when the 100 
tickets available were sold out, that was it. I only had one chance to get myself to that event, 
and you better believe I did whatever it took to get there. 

Listen to me carefully—it is not enough to go through the steps I have laid out here and then 
hope that people find you and want what you have to offer. 

If you could have only seen how I threw myself into the event I attended. I literally approached 
the man I wanted to talk to, having never met him before and him having no clue who I was. He 
was a “big name” in the copywriting world, and I was determined to meet him. 

And guess what? It worked. I pumped up my courage and I went right up to this giant of the 
copywriting world. I introduced myself and told him how I’d used one of his sales letters as an 
example to make a million-dollar profit for my client. I had a copy of the letter and showed it to 
him. He was astounded, and of course flattered since I gave him credit for teaching me through 
his work.  

The next thing I knew, I was being invited to a huge marketing event he was hosting in Miami as 
his personal guest. He even asked if I would allow him to give my million-dollar sales letter to 
each attendee as a bonus.  

Of course, I said yes! And my business has exploded since that moment. 
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All because I put myself out there and became my own agent. 

Nobody is going to arrive and sprinkle fairy dust over you and proclaim you a copywriter. And no 
one will know who you are or what you have to offer unless you tell them. You have to do this 
for yourself. 

And I don’t mean posting on your personal Facebook profile that you are a copywriter now. Of 
course, you can and should do that from time to time, just so your family and friends always 
keep you top of mind and can recommend you to anyone they know who needs a copywriter.  

What I mean by putting yourself out there is to speak up. Be visible. Be active in the copywriting 
and marketing community. Join Facebook groups where you can provide value to those asking 
questions. Be super helpful. Give generously and it will come back to you. 

Look for groups that allow you to promote your business one day a week and don’t miss a day! 
Create a spreadsheet that lists every Facebook group, which day is “promote yourself” day, and 
make sure you take advantage of those days every single week.  

There are two rules to remember when it comes to Facebook: 

1. No spam. Do not promote yourself unless it is a promotion day. Self-promotion is a 
great way to get kicked out of groups.

2. Serve others. Your goal should be to be the most helpful person in the group, always 
trying to help others and answer questions. If you offer enough value, other group 
members will start to recognize you as an expert and will actually tag you in questions 
asked by others. This is a great way to get your name out there since you can certainly 
answer if someone asks you what area your skills are in.

If you’re good at Instagram, use it. And if you’re not good, GET good enough. Frankly, I started 
off very resistant to it. But you know what? You can learn how to use Instagram, and you just 
may discover it’s fun! 

Be sure to use the Stories feature and talk about things you do. If you have a specific brand, 
influencer, or a company you love, talk about them in a story, tag them, and watch to see if 
they respond to you in your Direct Messages. If they do, reach back out to them.  

Compliment them or give them a tip they can use. If you break the ice in this way, you can offer 
your services or ask how to connect with the person in charge of their copywriting and 
marketing.  

Be cool about it though. Don’t strong-arm them or be too forceful. Think of it as your first date! 
You want to make a meaningful connection before you get married, right?  
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But as I’ve said, you just never know what is going to bring results, so keep reaching out and 
don’t give up. The more you reach out, the more business you will get. And the more you get 
your name out there, the more your business will grow.  

If you've ever worked in any kind of job, for any kind of business, that business has used 
copywriting. It may be done in-house but you will never know unless you ask. Think about who 
you could reach out to in the company. Obviously, if you are still employed there and this will 
cause friction, be smart how you handle this.  

Lastly, always carry business cards with you and be bold. Introduce yourself to people and ask 
what they do. Take advantage of every opportunity to get your name out there. And don’t 
forget to network, network, network!! 

Final Thoughts: 

Wow, I’ve just shared a ton of information with you. Now all you have to do is put it into action. 
Sometimes that’s easier said than done. But not this time because you have a step-by-step plan. 
You now have everything you need to get started building your own successful copywriting 
business.  

In fact, you have more than I did when I was first starting out! I know the question of how to get 
your first client is ALWAYS an issue—so I want to make sure you have multiple routes to 
achieving that first client. Now you have no excuses to hold you back!  

But this is the most essential point: you must be willing to do the work. 

You must be willing to leap into action, not sit back and relax while you wait for the phone to 
start ringing or the emails to pour in.  

Sitting back and waiting is the best way to get nowhere fast. 

But on the other hand, if you're ready to take action, you can have a successful copywriting 
business. I am proof of that, and I can tell you that living a life of freedom is simply the best. If 
you’re ready to experience the same type of freedom so many entrepreneurs enjoy, all you 
have to do is be willing to start. 

Let’s face it…whether you’re working from home in your pajamas, on the patio at your favorite 
coffee shop, on a beautiful beach on Tahiti, in a villa in the South of France, or while driving 
down the highway in your RV, the freedom to set your own hours and have the opportunity for 
unlimited income are some of the most incredible aspects of being a copywriter.  

I can pretty much guarantee once you begin doing this, you will never look back. You will finally 
be living the life you've dreamed of and unwilling to settle for less.  
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You’ll be astonished you ever thought you could be happy punching a time card for someone 
else every day while collecting a too-small paycheck and having to answer for every minute of 
your time. 

And this is not some temporary thing. Once you learn the skills associated with copywriting, you 
will be able to depend on those skills for the rest of your life. You will never forget them and 
rather than getting outdated and rusty, you will only get better with time. 

Forget having to retire because somebody says you’re too old to do your job anymore. You 
decide when you work, where you work, and when, or if, you're ready to work less. You may 
even discover untapped talents that are finally being expressed and appreciated. 

The fantastic thing about copywriting is it will never be a thing of the past. It will never go out of 
date, become obsolete, or disappear as a legitimate way to make money.  

Companies and entrepreneurs will always need copywriters as long as they are in business. Your 
job is to gain customers and increase profits. And so, as long as there are businesses, you will 
have a career.  

Not only will you never run out of work, but you will also never again worry about money. Think 
about this: 

 You will never have to worry about where next month's rent is coming from.

 You can have money in the bank and more coming in on a steady basis.

 You can pay off debts, have more options in life, and help others as you choose.

 You can enjoy flexibility of time, and the freedom to work when you want, where you
want, and IF you want.

 Finally, you can achieve stability in your life and income.

It’s time for you to live the life you deserve! 
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Copywriting is a skill that anyone who enjoys writing can learn and it is the skill that 
transformed my life. It can do the same for you if you are ready and willing to step out in 
faith. It takes trusting yourself and trusting the process to change your life. 

Are you ready? All you have to do is believe in your ability to learn and begin. 

Stop wishing for good things to happen. Tap into the power to create your future. 
Trust the process and create the life you’ve always dreamed of living.  

I’m so happy you’ve decided to choose copywriting as your path to success! 

Sending you love and light, 

PS: This is one of my favorite quotes because copywriting gives it a unique spin... 

“You can either fulfill your dreams or get paid to fulfill somebody else’s dream.” 

Copywriting is the unique way to fulfill YOUR dreams AND get paid to help someone else with 
theirs. It’s a win-win! 

I believe in you. Now believe in yourself enough to GO for it!
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